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PCBS: Household Culture Survey, 2014




Introduction

The Palestinian Central Bureau of Statistics (PCBS) works to provide official statistics related to social, economic and geographical aspects of Palestinian society. These statistics will assist Palestinian planners and decision makers to make development-related decisions on an informed basis.

Given the importance of culture to mankind and society, PCBS conducted the Household Cultural Survey in Palestine to enhance its commitment to the provision of vital quantitative data on Palestinian culture. 

The report on the main results of the Household Cultural Survey 2014 provides statistical indicators on the cultural practices of households and individuals. PCBS hopes that these findings will encourage public institutions and researchers to engage in further analysis of the results for planning and policy formulation.

This report provides many quantifiable indicators related to cultural activities and highlights the role of the mass media in disseminating culture. Indicators cover reading habits, reading newspapers, listening to the radio, watching television, interaction with cultural institutions, engagement in cultural activities, and the main obstacles to engaging in cultural activities. It also provides data on many topics associated with the use of the mass media (audio, video or written) in Palestine.

We are confident that the findings of this report clearly depict the cultural reality of Palestinian society and will serve as the basis for specialized studies in the future that will be of interest to planners, decision makers and researchers.



	Ola Awad
	December, 2014

	President of PCBS
	











Chapter One

Main Findings

1.1  Availability of Home Library
According to the survey findings for 2014, 27 out of 100 households in Palestine have a home library (27.0%, distributed as 26.6% in the West Bank and 27.7% in the Gaza Strip). The figure for Palestine as a whole in 2009 was 20.3%.

By locality, the results indicate that 28.2% of households in urban areas have a home library, compared with 22.6% in rural areas and 25.7% in camps. The figures for households with a home library vary from one governorate to another.

Percentage of Households Who Have Home Library by Governorate, 2014
[image: Home Library.png]

1.2  Reading Books
The survey findings for 2014 showed that in Palestine 32.6% of individuals aged 10 and over (three out of every 10 individuals) read books (not including preparation for lectures or exams). The results also indicated that 28.8% of persons (10 years and over) in the West Bank read books and 38.8% in the Gaza Strip, distributed by gender as 27.3% of males and 38.1% of females.  The percentage of persons who read books by the purpose of reading was as follows: 98.8% to improve talents and knowledge, 10.1% for study and research and 8.6% for work purposes.

Percentage of Persons (10 Years and Over) Who Read Books by Purpose of Reading, 2014



1.3  Obtaining and Reading the Newspapers
The findings for 2014 indicated that 20.4% of Palestinian households obtain a newspaper on a daily or occasional basis, 23.7% in the West Bank and 14.1% in the Gaza Strip. compared with 32.1% in 2009.

The survey findings also showed that 22.6% of individuals aged 10 years and over in Palestinian society read newspapers: 26.9% of males and 18.2% of females: 23.4% in the West Bank and 21.2% in the Gaza Strip.

In addition, 51.2% of individuals (10 years and over) do not read newspapers because they are not interested in reading newspapers: 51.1% in the West Bank and 51.3% in the Gaza Strip.

1.4  Reading Magazines
The survey findings for 2014 showed that 10.6% of individuals aged 10 years and over in Palestinian society read magazines: 8.1% of males and 13.3% of females. This percentage remains uniform from one governorate to another.

1.5  Listening to Local Radio Stations
Findings for year 2014 showed that 60.8% of households listen to radio stations, including 57.3% in the West Bank and 67.6% in Gaza strip. The results indicate that household’ first choice program to watch is the news (51.5% of households) distributed as 47.7% in the West Bank and 57.8% in the Gaza Strip).
The findings for year 2014 indicate that the percentage of persons (10 years and over) who listen to radio in Palestine 49.2% distributed as 51.5% of males and 46.8% of females. The prime time for listening to the radio by persons (aged 10 years and over) is between 8 o’clock in the morning and 12 at noon as indicated by about 48.9% of persons (45.4% of males and 52.8% of females). In the same context, 46.2% of persons revealed that they do not listen to the radio because there is better substitute to the radio.   

1.6  Viewing Television and Local Television Stations
The results for 2014 indicate that 94.7% of individuals aged 10 years and over watch television: 96.2% in the West Bank and 92.2% in the Gaza Strip. The prime time for these individuals to watch TV is in the period from 20:00 and 22:00 hours, as indicated by 48.3% of individuals aged 10 years and over: 51.9% in the West Bank and 42.0% in the Gaza Strip.

The results of the 2014 survey show that 17.2% of households who have a TV set watch local television stations: 16.2% in the West Bank and 19.2% in the Gaza Strip. The results indicate that households choose to watch news and sports programs (41.5% and 23.5% of households respectively). 

1.7  Viewing Palestine Television and Listening to the Voice of Palestine
Findings for 2014 revealed that 39.1% of households with a TV set watch Palestine TV on a daily basis: 44.1% for the West Bank and 29.3% for the Gaza Strip. Most households (33.8%) view Palestine TV between 20:00 and 22:00 hours, in comparison with 2009 when the percentage of households with a TV set who watched Palestine TV on a daily basis was 25.3%.

The findings indicate that 54.9% of individuals aged 10 years and over listen to the Voice of Palestine. In 2009, 27.8% of individuals (10 years and over) listened to the Voice of Palestine.






















Percentage of Persons (10 Years and Over) Who Listen to the Voice of Palestine by Governorate, 2014
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1.8  Viewing Translated and Dubbed Series
The findings of the 2014 survey reveal that 16.9% of households with a TV set watch a translated series on a daily basis: 20.0% in the West Bank and 10.8% in the Gaza Strip. 

By locality, rural areas ranked the highest with 18.9%, followed by urban areas and camps with 16.7% and 15.1% respectively.

Findings for 2014 also revealed that 32.8% of households with a TV set watch a dubbed series on a daily basis: 35.4% in the West Bank and 27.5% in the Gaza Strip. 

By locality, rural areas ranked the highest with 36.7%, followed by urban areas and camps with 32.1% and 30.4% respectively.

1.9 Listening to Music
The survey findings for 2014 showed that 59.3% of individuals aged 10 years and over listen to music: 60.5% of males and 58.2% of females. There is a significant difference between the West Bank and Gaza Strip in this regard: 71.2% in the West Bank and 39.2% in the Gaza Strip. 

The findings for 2014 indicated that 94.0% of individuals aged 10 years and over who listen to music listen to Arabic music and 6.0% listen to foreign music. 

Percentage of Persons (10 Years and Over) Who Listen to Music by Governorate, 2014
[image: music.png]


1.10  Practicing Cultural Activities at Educational Institutions
The survey findings for 2014 showed that 44.9% of individuals aged 10 years and over in school or university during the current scholastic year engaged in sporting activities, 35.5% engaged in academic and technological activities, and 35.0% memorized the Quran.  Also, 11.3% of individuals practiced dabke, 10.9% engaged in theater and drama, and 6.1% engaged in individual singing, choir and playing music.

1.11  Performing Cultural Activities during Free Time 
The survey findings for 2014 showed that 63.8% of individuals aged 10 years and over watched television and video in their free time (59.6% of males and 68.2% of females); 11.3% used the computer or internet (13.2% of males and 9.3% of females); 7.2% met with friends and relations (8.1% of males and 6.4% of females); 5.8% performed sports (9.8% of males and 1.7% of females); and 5.3% read newspapers, books and magazines (4.2% of males and 6.5% of females).

Percentage of Persons (10 Years and Over) Who Have Free Time by Main Activity Perform During Free Time, 2014


                   
1.12  Willingness to Perform Cultural Activities
The survey findings for year 2014 showed that 12.1% of individuals aged 10 years and over are willing to be involved in cultural activities in their free time but didn’t do it; this includes 12.2% in the West Bank and 12.0% in Gaza Strip (9.9% for males and 14.3% for females). while among the locality type, camps were ranked the highest with 12.4% followed by urban and rural with  12.3% and 10.9% respectively.

1.13 Membership to Public Institutions
The survey findings for 2014 showed that 7.1% of individuals aged 10 years and over are members of sports clubs, 4.6% are members of charitable societies, and 3.9% are members of unions.  Findings showed that 3.4% of individuals are affiliated to political parties, 2.9% subscribe to public libraries, 2.0% are members of cultural clubs, 1.3% are members of youth movements.

In 2009, 6.9% were members of sport clubs, 4.3% were members of charitable societies, 4.6% were members of unions, 3.3% subscribed to a public library, and 3.0% were members of cultural clubs.

Percentage of Persons (10 Years and Over) Who are Members in Public Institutions by Type of Public Institutions and Sex, 2014


1.14  Discuss Some Traditional Cultural Themes
The survey findings for 2014 showed that 87.5% of households in Palestine recount stories about real life and 68.0% tell folk stories. In addition, 66.1% of households talk about sayings and proverbs, 64.6% talk about political issues, 53.9% tell jokes, 52.8% talk about puzzles and riddles, 46.0% discuss myths, and 37.0% talk about poetry and folk songs.

1.15  Dressing the Traditional Palestinian Dress
According to the survey findings for 2014, about 19 out of 100 households in Palestine have members who wear traditional Palestinian dress. There is a significant difference between the West Bank and Gaza Strip: 25.0% in the West Bank and 5.8% in the Gaza Strip. 

By locality, the results indicated that 27.7% of households in rural areas have a member who wears traditional Palestinian dress compared with 17.4% in the camps and 16.4% in urban areas.














Percentage of Households Who Have Member or Members Who Dressed (Usually) the Palestinian Dress by Governorate, 2014
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1.16 Households’ Monitoring their Children (5-17 Years) in the Use of Television 
The findings for 2014 revealed that 5.2% (4.1% in the West Bank and 7.0% in the Gaza Strip) of households do not monitor the type of programs their children (5-17 years) watch on television. Moreover, 24.8% of households (23.4% in the West Bank and 27.3% in the Gaza Strip) do not control the hours their children (5-17 years) spend on TV each day. Regarding their children’s friends, 94.6% of Palestinian households have adequate knowledge of their children’s friends: 95.6% in the West Bank and 92.8% in the Gaza Strip.


Chapter Two

Methodology and Data Quality

2.1  Survey Questionnaire
The survey questionnaire was developed based on the requirements identified and after discussion with stakeholders. A workshop was conducted at the Palestinian Central Bureau of Statistics as part of the user producer dialogue to discuss the indicators of the survey.

The survey comprises identification data of the questionnaire, quality controls, and three main sections:
Section I: Data about household members that include identification fields and the characteristics of household members (demographic and social) such as the relationship of individuals to head of household, sex, birth date, and age.

Section II: Household data include information on the availability of a library and its contents, access to newspapers, listening to radio stations, and ownership of a TV set and DVD. This section also includes information on topics related to time spent watching TV, preferred TV programs and household monitoring of children (5-17 years old) while watching television.

Section III: Data on persons (aged 10 years or over) include information about reading newspapers, magazines and periodic publications, the habit of reading books and the type of books read. Data also include watching television, listening to the radio, and listening to the Voice of Palestine, plus engagement in cultural activities by individuals in their free time and the locations frequented.
 
2.2  Sampling and Sampling Frame

2.2.1  Target Population
All Palestinian households and individuals aged 10 years or over whose usual place of residence was in Palestine during 2014.

2.2.2  Sample Frame 
The sampling frame consists of a list of enumeration areas adopted in the Population, Housing and Establishments Census 2007. Each enumeration area has an average size of about 124 households. These were used in the first phase as Preliminary Sampling Units in the process of selecting the survey sample. 

2.2.3  Sample Size 
The total sample size of the survey was 7,268 households, 6,000 of whom responded. 

2.2.4  Sample Design 
The sample is a stratified clustered systematic random sample. The design comprised three phases:

Phase I: Random sample of 240 enumeration areas;
Phase II: Selection of 25 households from each enumeration area selected in phase one in a systematic random manner.
Phase III: Selection of a person (aged 10 years or over) in the field from the selected households; KISH Tables were used in the selection process to ensure random selection.
2.2.5  Sample Strata 
The sample distribution was stratified by:
1- Governorate (16 governorates, J1).
2- Type of locality (urban, rural and camps).

2.3 Weights Calculation 
The weight of statistical units (sampling unit) in the sample is defined as the mathematical inverse of the selection probability where the survey sample is a three-stage stratified clustered systematic random sample. In the first stage, we calculate the weight of enumeration areas based on the probability of each enumeration area (a systematic random sample). In the second stage we calculate the weight of households in each enumeration area. Initial household weights resulted from the product of the weight of first and second stages. Final household weights were obtained after adjustment of initial weights with the household estimates for mid-2014 by design strata (governorate, locality type).   

Initial weights of persons resulted from adding the final households weights to the (roster) file. Final persons weights were obtained after adjustment of the persons estimates of 15 June 2014 by region (West Bank, Gaza Strip), sex (males, females), and five-year age group (17 groups). For the file of persons 10 years and over we add the final person weight. Then we also adjust these weights with the persons estimates of 15 June 2014 by the previous adjustment level (region, sex and five-year age groups). 

2.4  Field Work Operations

2.4.1  Instructions and Training Manual 
The training manual covered all aspects of field work and the filling in of questionnaires. It also covered the tasks of each field worker in interviewing and questionnaire completion. Training manuals were prepared for supervisors and editors to safeguard team training and the success of the project. A training course was held in the West Bank and Gaza Strip simultaneously. Training in the Gaza Strip was conducted via videoconferencing with Ramallah.

More than 80 field workers attended the field work training in accordance with the survey’s plan designed by the survey management team. The duration of the training was five consecutive days from 20 April 2014 to 24 April 2014. Each section of the questionnaire was explained and discussed thoroughly, along with practical exercises in class, in the field and home assignments. An evaluation test was conducted to ensure trainees were familiar with all sections of the survey questionnaire.

2.4.2  Main Field Work 
The Field Work and Surveys Directorate at PCBS prepared the plan for the survey’s field work activities. Preparations relevant to logistics were organized in advance, including field workers and survey tools (questionnaires, sample lists). The organizational structure of the field work was designed according to the requirements and nature of the survey itself. Field workers were assigned to work in their governorate of residence and some small governorates were merged with adjacent large ones to facilitate the management of the survey’s field work. Field work activities started on 4 May 2014 to 10 June 2014.

2.4.3  Data Editing in the Field 
The project management defined clear procedures for editing the data and trained a team of editors accordingly. The procedure was as follows:
- Receipt of completed questionnaires on a daily basis.
- Checking each questionnaire to ensure that they had been completed and that the data covered all eligible household members.
- Returning uncompleted questionnaires and those with errors to the field for completion.

2.4.4  Follow up and Supervision 
Special follow-up forms were designed to ensure that the delivery and check-in of questionnaires was conducted according to standard procedures. Supervisors had the task of assigning daily work to the field workers using maps and the survey’s sample list. During the implementation of the survey, supervisors provided daily and weekly reports to field work coordinators and the project’s administration about the completed interviews, cases of refusal, or inapplicable cases such as vacant housing units. Field work visits were organized by field work coordinators and the survey’s technical committee to ensure that data collection was implemented according to plan.

2.5  Data Processing

2.5.1  Preparation of Data Entry Program
This stage included preparation of the data entry programs using an ACCESS package and defining data entry control rules to avoid errors, plus validation inquiries to examine the data after it had been captured electronically.
 
2.5.2  Data Entry 
The data entry process started on 8 May 2014 and ended on 23 June 2014. The data entry took place at the main PCBS office and in field offices using 28 data clerks.

2.6  Data Accuracy
There are many aspects of the concept of data quality; this includes the initial planning of the survey to the dissemination of the results and how well users understand and use the data. There are three components to the quality of statistics: accuracy, comparability, and quality control procedures. 

Checks on data accuracy cover many aspects of the survey and include statistical errors due to the use of a sample, non-statistical errors resulting from field workers or survey tools, and response rates and their effect on estimations. This section includes:

2.6.1 Statistical Errors
Data of this survey may be affected by statistical errors due to the use of a sample and not a complete enumeration. Therefore, certain differences can be expected in comparison with the real values obtained through censuses. Variances were calculated for the most important indicators. 

Variance calculations revealed that there is no problem in disseminating results nationally or regionally (the West Bank, Gaza Strip), but some indicators show high variance by governorate, as noted in the tables of the main report.






Variance of the Most Important Indicators in Palestine
	Variable
	Estimate
%
	Standard Error
%
	95% Confidence Interval
	C.V%

	
	
	
	Lower
	Upper
	

	Percentage of households who have home library  
	27.0
	1.0
	25.0
	29.1
	3.9

	Percentage of households who do not have home library
	73.0
	1.0
	70.9
	75.0
	1.4

	Percentage of households who always get  the daily newspapers
	5.3
	0.4
	4.5
	6.2
	7.9

	Percentage of households who sometimes get  the daily newspapers
	15.1
	0.7
	13.7
	16.6
	4.8

	Percentage of households who do not  get  the daily newspapers
	79.6
	0.9
	77.8
	81.3
	1.1

	Percentage of households who have a television set and always watch Palestine television
	39.1
	1.2
	36.8
	41.5
	3.0

	Percentage of households who have a television set and sometimes watch Palestine television
	43.3
	1.1
	41.2
	45.5
	2.5

	Percentage of households who have a television set and do not watch Palestine television
	17.6
	0.9
	15.9
	19.3
	4.9

	Percentage of persons of both sexes (10 years and over) who read newspapers
	22.6
	1.0
	20.7
	24.6
	4.3

	Percentage of  males (10 years and over) who read newspapers
	26.9
	1.3
	24.5
	29.4
	4.7

	Percentage of  females (10 years and over) who read newspapers
	18.2
	1.1
	16.1
	20.4
	6.0

	Percentage of persons of both sexes (10 years and over) who read books
	32.6
	1.2
	30.2
	35.0
	3.8

	Percentage of  males (10 years and over) who read books
	27.3
	1.3
	24.9
	29.9
	4.6

	Percentage of  females (10 years and over) who read books
	38.1
	1.5
	35.3
	41.1
	3.9

	Percentage of persons of both sexes (10 years and over) who listen to Voice of Palestine
	54.9
	1.9
	51.2
	58.6
	3.4

	Percentage of  males (10 years and over) who listen to Voice of Palestine
	54.8
	2.0
	50.9
	58.7
	3.6

	Percentage of  females (10 years and over) who listen to Voice of Palestine
	55.0
	2.3
	50.6
	59.4
	4.1



2.6.2 Non-Statistical Errors
Non-statistical errors are possible at all stages of the project, during data collection or processing. These are referred to as non-response errors, response errors, interviewing        errors and data entry errors.  To avoid errors and reduce their effects, strenuous efforts were made to train the field workers intensively.  They were trained on how to carry out the interview, what to discuss and what to avoid, and practical and theoretical training took place during the training course. Training manuals were provided for each section of the questionnaire, along with practical exercises in class and instructions on how to approach respondents to reduce refused cases. Data entry staff were trained on the data entry program, which was tested before starting the data entry process.

Several measures were taken to avoid non-sampling errors. These included editing of questionnaires before data entry to check field errors, using a data entry application that does not allow mistakes during the process of data entry, and then examining the data by using frequency and cross tables. This ensured that data were error free; cleaning and inspection of the anomalous values were conducted to ensure harmony between the different questions on the questionnaire. 



2.6.3 Response Rates
The survey sample consisted of 7268 households, of which 6000 households completed the interview: 3925 households from the West Bank and 2075 households in the Gaza Strip.  Weights were modified to account for the non-response rate. 

Household by Interview Result

	Interview result
	No. of cases

	Completed
	5999

	Partially completed
	1

	Traveling households
	94

	No one at home
	606

	Refused to cooperate
	158

	Dwelling is vacant
	258

	No available information
	25

	Other
	127

	Total 
	7268




Percentage of over coverage errors = Total cases of over coverage            * 100%
                                                            Number of cases in original sample

                                                        = 3.5%
Net Sample = Number of cases in original sample - Total cases of over coverage = 7010

Non response rate =  Total cases of non response * 100%
                                             Net Sample

                              = 14.4%

Response rate = 100% - non-response rate
                       = 85.6%


2.7  Data Comparison
Comparison is made for a time series period only since there are no other sources for comparison. Results indicated that the percentage of households with a home library was 27.0% in 2014 compared with 20.3% in 2009. In the West Bank it was 26.6% in 2014 compared with 22.1% in 2009, and 27.7% in the Gaza Strip in 2014 compared with 16.8% in 2009.

The results also indicated that the percentage of households that have a daily newspaper in 2014 was lower than in 2009: it was 20.4% in 2014 compared with 32.1% in 2009.  There is a clear difference between the West Bank and Gaza Strip in this regard: the West Bank was 23.7% in 2014 compared with 35.1% in 2009, and the Gaza Strip was 14.1% in 2014 compared with 26.2% in 2009.

The results revealed that the percentage of households watching Palestine TV was higher in 2014 than in 2009: the percentage was 82.4% in 2014 compared with 73.0% in 2009.  However, the rise in the percentage was only in the West Bank, from 86.3% in 2014 compared with 72.1% in 2009, and 74.8% in the Gaza Strip for both 2009 and 2014.

Results also revealed that the percentage of persons (10 years and over) who listen to the Voice of Palestine increased remarkably in 2014 in comparison with 2009. It was 55.5% in the West Bank in 2014 compared with 25.2% in 2009, while the Gaza Strip was 54.1% in 2014 compared with 32.3% in 2009. 

It is impossible to compare figures with regard to reading books because of different concepts and terms used for this indicator in 2014 than in 2009.

2.8 Quality Control
 Errors in data processing such as coding and data entry. Data underwent checking and completion of missing information in the office and checks on rationality were conducted by computer as well as manually, including call-backs if required.
 Response errors which resulted from a misunderstanding of the questions or the interviewer’s bias in asking the questions and probing.  Thorough training, supervision and various quality control checks were used to minimize bias resulting from this type of error. 

2.9 Technical Notes
 The reading books indicator for persons 10 years and over does not include reading for school or preparation for academic purposes.
 All household indicators relating to watching TV include only households that own a TV set.
 Reading newspapers by borrowing means that an individual obtains it from another person, such as a neighbor, while reading the newspaper without payment means that the individual obtained it from the management of the newspaper.
 The sources of non-statistical errors can be summarized as:
1. Some of the households were not at home and could not be interviewed, and some households refused to be interviewed.
2. In unique cases, errors occurred due to the way the questions were asked by interviewers and respondents misunderstood some of the questions.


















Chapter Three

Concepts and Definitions

Comedy  Stories:
Statements to be developed is scarce and entertainment among the people and be linked to the heritage, customs and traditions of the people.

Dubbed Series:
Intended soaps dubbed into Arabic is a vote for representatives and speak the Arabic language, instead of the original voice actor.

Folktales:
Is a long story describing the events in detail, and usually revolve around a particular topic, which are either factual or fictional.

Having the Daily Newspapers:
1. Yes always: for households obtain daily newspaper at least four-days a week 
2. Yes sometimes: for households obtain daily newspaper less than four-days a week 
3. No: for households do not obtain daily newspaper at all

Home Library:
A collection of books classified in away that facilitate using and finding are needed.

Listening to Radio:
1. Yes always: for individuals (10 years and over) who listen to radio on daily basis.
2. Yes sometimes: for individuals (10 years and over) who listen to radio but not on daily basis.
3. No: for individuals (10 years and over) who do not listen to radio at all.

Locality Type:
Localities have been divided into three types: Urban, Rural, Camps
Urban: Any locality whose population amounts to 10,000 persons or more. This applies to all governorates/districts centers regardless of their size. Besides, it refers to all localities whose populations vary from 4,000 to 9,999 persons provided they have, at least, four of the following elements: public electricity network, public water network, post office, health center with a full – time physician and a school offering a general secondary education certificate.
Rural: Any locality whose population is less than 4,000 persons or whose population varies from 4,000 to 9,999 persons but lacking four of the aforementioned elements.
Camp: It refers to any locality referred to as a refugee camp and administered by the United Nations Refugees and Work Agency in the Near East (U.N.R.W.A.).

Myths:
Is the story of fabulous exaggerated and impossible to obtain, and are usually the talk of the entertainment or for the shipment of determination and enthusiasm among the audience.

Puzzles and Riddles:
Is a questions you need answered by the quick wit and ability to analyze words and their meanings, which are generally used for entertainment and leisure.

Reading Books: 
The person reads regularly for the sake of increasing knowledge of promoting culture except preparation for lectures or exams or any other purpose.  Type and time reference of reading are not of special interest here.

Stories:
Is a story that either have already occurred or imaginary but possible to occur and are usually novel orally

Viewing TV:
1. Yes, always: for households or  individuals (10 years and over) viewing TV on daily basis.
2. Yes, sometimes: for households individuals (10 years and over)  viewing TV but not on daily basis.
3. No: for households individuals (10 years and over) do not viewing TV at all.
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