Chapter One

Introduction

PCBS is conducted Tourism Activity Survey (TAS 2007) which aimed at producing a comprehensive database on the Tourism activities in Palestine.  The main objective is to compile and maintain data on tourism industry. In this survey, we hope eventually to be able to produce statistics regularly on the basic indicators recommended and adopted by World Tourism Organization (WTO) and the European Union (EU).   In the mean time, this initiative in the present format aims to fill the existing gaps on the basic statistics of the Tourism activities, which might help to provide data necessary for policy making to promote this industry in Palestine.

This survey reflects the data for year 2007, to identify the changes in the performance of the covered activities over time.  All tourism establishments in Palestine are covered in this survey. 

Objectives

The main objective of (TAS 2007) is to provide:

· Statistical quantification on tourism supply side and tourism industry. 
· The survey aimed to provide data on: 
1. Number of operating establishments.

2. Number of workers in tourism  establishments.

3. Value of production in tourism activities.

4. Value added in tourism activities.

5. Number of establishments that provide tourism services.

6. Available facilities at tourist establishments.

7. Number of tickets sold. 

8. Number of tourism trips and passengers.

Chapter Two

Concepts and Definitions
The following concepts and their definitions are based on international recommendations in the fields of tourism and economic statistics, while taking into account the particular aspects of the Palestinian Territory.

Establishment:

It refers to an economic organization capable, in accordance with the rights it enjoys, of possessing assets and incurring liabilities as well as engaging in economic activities and transactions with other parties. In this survey, the establishments include (hotels, restaurants, rent a car, tour & travel agencies, traditional handicrafts factories, souvenir shops) 

 Hotel: 

It is defined as an accommodation establishment providing overnight lodging for the visitors in a room or unit. It should hold a number of persons exceeding that of an average single family. The establishment must be under one management, and provides different facilities and services to visitors.

Restaurant:

 Business establishment where meals refreshments may be procured.

Tourism agency:

 Establishment engaged in doing business for tourism or traveling activities.
 Employees:

Employees include all males and females working in the establishment including owners, self- employed, unpaid family members, or paid workers who receive their compensations in cash or in kind during a specific reference period. However, this term does not include trainers or those on assignments outside the establishment or in long unpaid leaves.
Compensations of Employees:

Compensations of employees include salaries, wages, and other cash or in-kind benefits during the survey period. 

Production:

Production refers to the value of goods and services produced in a certain period as a result of a main or secondary productive activity. This includes fixed assets produced for the own use of the establishment. Henceforth, production = Value of production from main activity + Value of production from secondary activity + Value of own capital formation of establishment. Production was estimated according to the market value. It represents the producer price plus value added tax on produced goods and services. 

Intermediate Consumption:

It refers to the value of production inputs, i.e. inputs used in the production of goods and services. Henceforth, intermediate consumption = value of raw material + other production expenses.

Value Added:

 It refers to production minus intermediate consumption.

Principal Economic Activity:

The principal economic activity is the activity that contributes to the largest value added in establishments practicing more than one activity.

North of West Bank Region:

Jenin, Tubas, Tulkarm, Nablus, Qalqiliya, and Salfit governorates.

Middle of West Bank Region:

Jerusalem, Ramallah and Al-Bireh, Jericho and Al-Aghwar governorates
South of West Bank Region:

Bethlehem and Hebron governorates.

Gaza Strip:

Gaza North, Gaza, Deir Al-Balah, Khan Yunis and Rafah governorates.

Chapter Three

Main Findings

PCBS carried out a special survey on tourism activities in the Palestinian Territory 2007, including all establishments operating in the tourism sector (hotels, restaurants, rent a car, tour and travel agencies, traditional handicrafts factories, souvenir shops).   

3.1 Number of Operating Establishments 2007

Survey results indicated that the number of tourism establishments operating in 2007 in the Palestinian Territory was 1,276, and distributed as follows: 112 in Handicrafts and Traditional Goods factories, 536 in trade in Souvenir shops, 82 hotels and similar establishments, 290 restaurants, 218 travel tourism agencies, and 38 tourism rental cars.

Figure 1: Distribution of Operating Establishments in the Palestinian Territory by Tourism Activity, 2007
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3.2 Number of Workers in Tourism  Establishments 2007

Results showed that the number of workers in tourism establishments was 6,144 workers through 2007, of whom 1,783 workers were without compensation from employers and 4,361 were salaried and wage workers; the results showed there were 5,666 male and 478 female workers. Compensation paid to workers amounted to US$ 28.1 million during 2007; the share of compensation for females amounted to US$ 2.0 million or 7.1% of total compensations.

Figure 2: Percentage Distribution of the Employees in Tourism Establishments

 in the Palestinian Territory by Sex, 2007
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3.3 Value of Production in Tourism Activities 2007

Results showed that the value of production in various activities in 2007 amounted to US$ 268.1 million, distributed among the various tourism activities as: US$ 3.5 million in handicrafts and traditional goods factories, US$ 13.2 million in trade in souvenir shops, US$ 163.3 million in hotel activities, US$ 38.1 million in tourism restaurants activities, US$ 46.2 million in tourist and travel agencies, and US$ 3.8 million in rentals of cars for tourism.

Figure 3: Distribution of Tourism Production in the Palestinian Territory

 by Activity, 2007 
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3.4 Value Added in Tourism Activities 2007

Results showed that the amount of the value added in various activities in 2007 amounted to US$ 203.4 million, were distributed among the various tourism activities by. US$ 1.9 million in handicrafts and traditional goods factories, US$ 9.7 million in trade in souvenir shops, US$ 136.9 million in hotel activities, US$ 19.2 million in tourism restaurant activity , US$ 33.0 million in tourist and travel agencies, and US$ 2.8 million in rentals of cars for tourism. 

Figure 4: Distribution of Tourism Value Added in the Palestinian Territory 

 by Activity, 2007 
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3.5 Number of Establishments that Provide Tourism Services 2007

Survey results showed that the number of enterprises that provide tourism services during the year of 2007 was as follows: 122 establishments that provide service coordination with tourist guides, 170 establishments that provide service coordination and booking accommodation, 201 establishments that provide service coordination and booking means of transportation, 79 establishments that provide service coordination and booking meeting halls, 315 enterprises that provide service coordination and delivery of meals, and 249 enterprises that provide telecommunications services.

Figure 5: Number of Establishments in the Palestinian Territory That Provide Tourism Services During 2007
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3.6 Available Facilities at Tourist Establishments 2007

Survey results showed that the number of rooms in tourist hotels in 2007 amounted to about 4,109 rooms with a capacity of 8,848 persons, while the number of beds was 8,848, and the number of food halls amounted to about 438 halls with a capacity of 29,855 persons. The results showed that the number of wedding halls was 41 halls in 2007 with a capacity of 13,290 persons, and the number of parking areas was 87 with  capacity for  4,918 cars.

3.7 Number of Tickets Sold During 2007

The results showed that the number of tickets sold during 2007 amounted to 110,749 tickets, focused on sales to Arab countries with 63.6% of the total tickets sold, while tickets sold to travelers to the United States of America represented 12.5% of the total number of tickets. The results indicated that 11.6% of tickets were sold to travelers to Asian countries other than Arab countries and the proportion of tickets sold to travelers to countries in the European Union amounted to 6.3%. Tickets sold to travelers for the rest of the world represented 6.0% of the total tickets sold.

Figure 6: Percentage Distribution of  the Soled Tickets in the Palestinian Territory by Destination of Travel, 2007
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3.8 Number of Tourism Trips and Passengers During 2007 

Results showed that the number of tourism trips executed in coordination with travel agencies and tour operators in 2007 was 17,797 trips, distributed as 15,604 trips within the Palestinian Territories, 249 trips to Israel, and 1944 trips to the rest of the world. The number of participants in these trips was 578,797 participants. The  percentage of participants according to the destination of the trips was 87.7% for domestic trips within the Palestinian Territories, 1.4% for trips to Israel, and 10.9% of the trips were to the rest of the world.

Figure 7: Percentage Distribution of the Number of Tourism Trips in the Palestinian Territory by Destination of the Trip, 2007
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3.9 Rental Cars 2007

Survey results indicated that the number of cars rented was 519 cars in 2007, and the renting period was 39,207 days for a total value of US $1.7 million. Rental cars were distributed as 22.2% in the north of West Bank, 40.5% in the central of West Bank, 31.4% in the south of West Bank, and 6.0% in Gaza Strip.

Figure 8: Percentage Distribution of Rental Cars in the Palestinian Territory

 by Region, 2007
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Chapter Four

Methodology

Data provided in this report have been obtained from survey covering the following economic activities: hotels & restaurants, activities of travel agencies & tourism transport, manufacture of other products of wood, other retail sale in specialized stores, renting of land transport machineries.

Follows an overview of the methodology adopted in implementing this survey:

4. 1 Survey’s Questionnaire

A comprehensive form was designed to include the whole tourism indicators constituting an economic measurement tool for the various economic activities. It contributes to the derivation of the value of losses in the Palestinian economy during the reference period of the survey and makes it possible to derive:

 Value of production and value added for tourism activities.

 Number of employees and the period during which the establishment operated during the reference period.

 Fixed assets value.

 Number of facilities and services in tourism establishments in Palestinian territory.

4. 2 Coverage and Sampling

The frame for the survey comprises 1,539 establishments representing the various tourism activities of the private sector of the Palestinian Territory. 

4.3 Data Processing

1. Editing 

Completed questionnaires were delivered to the competent office editor who reviewed them for errors and corrects any detected errors, if any. Following this process, data become ready for data entry. Then, edited questionnaires underwent coding and data entry through a special program designed for this purpose.

2. Data Entry

Relevant data entry programs were designed for computerizing data compiled through the questionnaires. Such programs and processes aimed to build and organize databases in accordance with special procedures stressing data protection, proper storage, and utilization for statistical purpose.

3. Data Tabulation

After completing data entry, editing, and cleaning, preliminary tables for the survey findings were derived based on dummy tables that were designed for the purposes of this survey. In order to arrive at the final tables of the survey, the derived preliminary tables underwent editing and according to consistency checks rules and pertinent formula.

Chapter Five

Data Quality
The concept of data quality consists of many aspects starting from the planning to the survey and on to the publishing method and data analysis. The main principles of statistical quality are accuracy, comparability, and data quality assurance procedures.

5.1 Accuracy

This survey is a comprehensive survey for all tourism establishments, therefore, there is no sampling error in this survey but there is a possibility for some non-sampling errors that refer to the study frame, fieldwork operations and data processing.

1. Statistical Errors

Statistical errors are few in this survey because its a comprehensive survey for all tourism activities.

2. Non -Statistical Errors

·  The answers on many questions depends on the appreciation of the person and therefore affected on the degree of consciousness-hour interrogation and other circumstances affecting.

· We face some difficulties in collecting the required data from the survey in Jerusalem, including facilities affect the response rate and accuracy of statistical data to the survey, where non-response rate was high and led to a decline in the values of variables economic activities.

· The survey was implemented at all levels (and operational preparations), despite all the difficulties and constraints suffered by the working group (either administrative or technical field). 

5.2 Comparability

Data was compared with other sources of data such as a series of economic surveys and national accounts, the data show that the realistic and close to the results of much of the economic indicators there
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