                                                                   Chapter One

Introduction

1.1 Introduction

PCBS conducted the Hotel Guests tourism survey with the aim of producing a comprehensive database on all tourism activities in Palestine. The ultimate goal is to compile and maintain data on internal tourism activity. With this exercise, PCBS hopes eventually to be able to produce statistics on a regular basis regarding the basic indicators recommended and adopted by the World Tourism Organization (WTO) and the European Union (EU). In the meantime, this initiative in the present format aims to fill existing gaps on the basic statistics regarding internal tourism, which might help to provide the data necessary for making policies to promote this important sector in Palestine.

This survey reflects the data for the year 2009, and provides us with the main data about Hotel Guests’ expenditure which is related to overnight-stay tourists. 
1.2 Objectives of the Survey

The survey provided data on: 

· The characteristics of hotel guests

· The characteristics of the visit

· The length of stay of the visit

· The amount and mode of expenditure during the visit

1.3 Report Structure

This report comprises five chapters:

· The first chapter presents the background of the Hotel Guests Survey 2009, and the objectives of the survey. 

· The second chapter presents the main definitions used in the report.

· The third chapter exhibits the main findings of the Hotel Guests Survey.

· The fourth chapter discusses the methodology used in this survey.

· The fifth chapter presents the quality of the data of the survey. 

This chapter shows the main results of the Hotel Guests Survey for the Palestinian Territory  during the year 2009, which reflect the characteristics and the activities of those visitors inside the Palestinian Territory.

The aim of the survey is to identify some indicators related to the Hotel Guests, their country at the time of the visit, and data such as expenditures, mode of consumption, average length of stay, and purpose of the visit. 

Chapter Two

Concepts and Definitions

The following concepts and their definitions are based on international recommendations in the fields of tourism and economic statistics, while taking into account the particular aspects of the Palestinian Territory:

Inbound Guests:

Any person traveling to a place outside the usual environment for less than 12 consecutive months, and the basic purpose of the visit was to engage in any activity that does not generate income for this activity in the place visited, and are classified as if visiting a tourist spent one night or more away from usual environment .

Resident Guests:

Any person that intends to engage, in economic activities or transactions on a significant scale either indefinitely or over a long period of time, usually interpreted as one year. The rule excludes students, sick people, and foreign diplomats and international organizations other than country’s residents where such institutions exist.

The Purpose of the Visit:

The purpose to which it out of the tourists or visiting a place of habitual residence, where this might be the purpose of the goals of entertainment, religious or visit relatives and friends, medical, educational or official business or other purposes.

The Duration of the Visit:
The number of nights accommodation for overnight guests in hotels in the Palestinian Territory.

Tourism Expenditure:

The total expenditure made by a visitor or on behalf of a visitor  for and during his/her trip and stay at destination, inside the visited country.

Country of Resident:

Country of residence is usually the person queried or intends to reside for a year or more, and may be registered in his passport attributed to the country, it might be different.

Tourism Agency:

Establishment engaged in doing business for tourist travel services and related activities (e.g. transport, accommodation, catering, entertainment, sightseeing) and sell them through travel agencies or directly to final consumers as a single product (called a package tour).

North of West Bank Region:

Jenin, Tulkarm, Nablus, Qalqiliya, Salfit and Tubas governorates.
Middle of West Bank Region:

Ramallah and Al-Bireh, Jericho and Al-Aghwar governorates.
Jerusalem Region:

Jerusalem governorate.

South of West Bank Region:

Bethlehem and Hebron governorates.
Chapter Three

Main Findings

This chapter shows the main results of the Hotel Guests Survey in the West Bank during the year 2009.

The aim of the survey is to identify some indicators related to the hotel guests, such as their country at the time of the visit, expenditures, average length of stay, and purpose of the visit. 

3.1 Distribution of the Hotel Guests

The results of the survey indicate that 19.6% of the West Bank hotel guests are residents and 80.4% of them are non residents.  

Figure (1): Percentage Distribution of Hotel Guests by Residency and region, 2009
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3.2 Distribution of the Non Resident Hotel Guest 
The non resident hotel guests of the West Bank in 2009 were distributed by region as follows: 44.6% in Jerusalem, 14.3% in the Middle of West Bank, 35.7% in the South of West Bank, and 5.4% in the North of West Bank.
Figure (2): Percentage Distribution of Non Residents Hotel Guests by Region, 2009
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3.3 Expenditure During the Visit

The average expenditure during the hotel guest visit to the West Bank was US$ 1,529.7 The  expenses for the largest share was for hotel and accommodations expenditure (US$ 589.9),  US$ 364.9 for shopping, US$ 315.7  for food and drink, US$ 175.6 for transportation and telecommunications,  and  US$ 81.2 for other expenditures.
The results indicated that the average daily expenditure for West Bank hotel inbound guests was US$ 218.5, and the average daily expenditure for resident hotel guest was US$ 172. 
Figure (3): Average Expenditure During the Hotel Guests Visit to the Palestinian Territory by Type of Expenditure, 2009 (value in US$)
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Chapter Four

Methodology

This chapter presents the scientific methodology used in planning and implementation, including the design of the basic research tools and methods of collection, processing and analysis of data on the subject of study.

4.1 Survey  Questionnaire

The survey questionnaire was the main tool for gathering information, so it must conform to the technical specifications of the field work phase, and should meet the requirements of data processing and analysis. The questionnaire was designed after considering the methodologies and the recommendations of the United Nations on tourism statistics and taking into account the specificities of the Palestinian community in this aspect.

  
Target population

The target population for this study was all guests in hotels in the West Bank, whether resident or non resident in 2009.

4.2 Sampling frame

The sampling frame was established from the frame of the Hotel Activity Survey 2008. The frame is the 84 working hotels in the West Bank. Hotels were counted during the implementation of the survey (the first stage); the frame contains information on the number of guests in 2008, nationality, characteristics and other identifying data.
Strata of design

The sample was distributed to two strata, that is:

Actual strata: the sample was distributed by visitor’s nationality strata (resident, non resident).

Post strata: the sample was distributed by visitor’s sex, and nationality.

Sample size 
The sample size was estimated to be about 2,214 visitors or guests distributed among West Bank hotels.

Design a sample survey

The sample was a stratified random sample of a standard one stage:

A randomly stratified sample was selected of guests from the hotel which was visited. A different sample of guests at each hotel was selected depending on the size of the hotel (the number of guests in the hotel data for 2008).
Distribution of the sample

The distribution sample of the guests in hotels in proportion to the size of each stratum of guests (nationality: resident, and non resident).
Publishing levels

1 - First level: West Bank. and according to the guest nationality (3 nationalities).

2 - Second level: (North, Central, South) of West Bank, and Jerusalem. 

Chapter Five

Data Quality

The concept of data quality consists of many aspects starting from the planning to the survey and on to the publishing method and data analysis. The main principles of statistical quality are accuracy, comparability, and data quality assurance procedures.


5.1 Accuracy

This includes examination of the accuracy of the data in the survey and different aspects of the errors highlighted by the use of the statistical sample, as well as non-statistical errors due to the work crew surveying tools, in addition to response rates in the survey and the most important influences on the estimates. This section includes the following:

 
1. Statistical errors

These are errors resulting from a study (sample) of the society and not all units of society. This survey was implemented on the basis of the sample and therefore data errors could affect the survey results due to the use of a statistical sample rather than a comprehensive inventory of units in the community study, and certainly the emergence of differences. The values that we expect to be real are obtained through censuses. Calculations can have differences in the related variables.


2. Non-statistical errors 

The data collection process is characterized by privacy, as a result of the nature of the subject, so that the questioning process is subject to greater potential for errors. This is because the answers to many questions are subjective and depends on the assessment of the person, and is therefore affected by the researcher’s degree of awareness during the questioning and other circumstances.

3. Technical Notes

·  Data about guest spending were based on the estimation of the  respondents and therefore can not be compared with data from the previous cycle.

·  The field workers in this survey were the public relations officials in the hotels, there fore they obtained high data quality from the guests.
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