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Preface

Tourism statistics has been considered traditionally as one of the important fields of official statistics, serving as an important input into the economic and market analysis of the tourism sector in Palestine.

The Palestinian Territory is an attractive area for tourists due to the presence of many religious and historical sites valued by many nations.  The tourism sector is considered one of the leading sectors in the Palestinian economy as it makes a significant contribution to the GDP. For this reason, PCBS established a statistical programme to supervise and implement the production of reliable and timely statistics on the main indicators of tourism activity. This programme began in 1995 with the implementation of the hotel survey in order to provide periodic data on accommodation statistics.

PCBS is pleased to introduce this report on the Domestic and Outbound Tourism Survey 2009 as an additional component of tourism statistics on inbound tourism. The main objective of this survey is to provide basic information about the demand side of tourism, to be used in the system of Tourism Satellite Accounts in the Palestinian Territory.

This report provides statistical data on domestic and outbound tourism, including expenditure during trips to tourist resorts, trips conducted by households, destinations countries and the available facilities and services in the resorts visited by the resident households in the Palestinian Territory.

PCBS hopes that this report will provide national governmental organizations, non-governmental organizations, and research institutions in the Palestinian Territory with statistical data needed for planning and developing the tourism sector in Palestine.
	   July, 2010
	                                   Ola Awad

	
	Acting President of PCBS


Table of Contents

	Subject
	
	Page

	
	List of Tables
	

	
	
	

	
	List of  Figures
	

	
	
	

	
	List of  Maps
	

	
	
	

	
	Executive Summary
	

	
	
	

	Chapter One: 
	 Introduction
	[19]

	
	
	

	
	1.1 Introduction
	[19]

	
	
	

	
	1.2 Objectives of the Survey
	[19]

	
	
	

	
	1.3 Report Structure
	[19]

	
	
	

	Chapter Two:
	 Concepts and Definitions 
	[21]

	
	
	

	Chapter Three:
	Main Findings
	[23]

	
	3.1 Conducting the Domestic Trips 
	[23]

	
	
	

	
	3.2 Frequently of the Domestic Trips 
	[23]

	
	
	

	
	3.3 Destinations of the Domestic Trips in the West Bank 
	[23]

	
	
	

	
	3.4 Destinations of the Domestic Trips in Gaza Strip 
	[24]

	
	
	

	
	3.5 Organizing the Domestic Trip  
	[24]

	
	
	

	
	3.6 Total Expenditures on the Domestic Trips
	[24]

	
	
	

	
	3.7 Conducting the Outbound  Trips 
	[25]

	
	
	

	
	3.8 Frequently of the Outbound Trips 
	[25]

	
	
	

	
	3.9 Destinations of the Outbound Trips
	[25]

	
	
	

	
	3.10 Organizing the Outbound  Trip  
	[26]

	
	
	

	
	3.11 Total Expenditures on the Outbound Trips
	[26]

	
	
	

	Chapter Four:
	Methodology
	[27]

	
	4.1 Survey’s Questionnaire
	[27]

	
	
	

	
	4.2 Sample and Frame
	[27]

	
	
	

	
	4.3 Fieldwork
	[27]

	
	
	

	
	4.4 Data Processing
	[28]

	
	
	

	Chapter Five:
	Data Quality
	[29]

	
	
	

	
	5.1 Accuracy of the Data
	[29]

	
	
	

	
	5.2 Technical Notes
	[29]

	
	
	

	
	References 
	[31]

	
	
	

	
	Tables
	47


List of Tables
	Table
	
	Page

	Table 1:
	Percentage Distribution of the Households in the Palestinian Territory by Number of Domestic Trips and Region, 2009
	49

	
	
	

	Table 2:
	Percentage Distribution of the Households that Traveled for Domestic Trips in the Palestinian Territory by Number of Days and Region, 2009
	49

	
	
	

	Table 3:
	Percentage Distribution of the Households that Traveled for Domestic Trips in the Palestinian Territory by Destination of the Trip and Region, 2009
	50

	
	
	

	Table 4:
	Percentage Distribution of the Households that Traveled for Domestic Trips in the Palestinian Territory by the Way of Trip Organization and Region, 2009
	51

	
	
	

	Table 5:
	Total Expenditure on Domestic Trips in the Palestinian Territory by Type of Expenditure and Region, 2009
	51

	
	
	

	Table 6:
	Average Expenditure of the Households on the One Domestic Trip in the Palestinian Territory by Type of Expenditure and Region, 2009  
	52

	
	
	

	Table 7:
	Percentage Distribution of the Households Answers about the Availability of Services in the Visited Places in the Palestinian Territory by Type of Service, 2009
	52

	
	
	

	Table 8:
	Percentage Distribution of the Households Answers about the level of Satisfaction of the Services Available in the Visited Places in the Palestinian Territory by Type of Service, 2009
	53

	
	
	

	Table 9:
	Percentage Distribution of the Households by Number of Outbound Trips and Region, 2009
	54

	
	
	

	Table 10:
	Percentage Distribution of the Households that Conducted Outbound Trips by the Destination Country and Region, 2009
	54

	
	
	

	Table 11:
	Percentage Distribution of the Households that Conducted Outbound Trips by Length of Stay and Region, 2009
	55

	
	
	

	Table 12:
	Percentage Distribution of the Households that Conducted Outbound Trips by Number of Accompanying and Region, 2009
	55

	
	
	

	Table 13:
	Percentage Distribution of the Households that Conducted Outbound Trips by Purpose of Trip and Region, 2009
	56

	
	
	

	Table 14:
	Percentage Distribution of the Households that Conducted Outbound Trips by the Way of Trip Organization and Region, 2009
	56

	
	
	

	Table 15:
	Total Expenditure of the Households on the Outbound Trips by Type of Expenditure and Region, 2009
	57

	
	
	

	Table 16:
	Average Expenditure on Outbound Tourism Trip for the Households by Type of Expenditure and Region, 2009
	57

	
	
	

	Table 17:
	Distribution of Total Expenditure on the Outbound Trips for the Households by Purpose of Trip and Region, 2009
	58


List of Figures
	Figure
	
	Page

	Figure 1:
	Percentage Distribution of the Households that Traveled for Domestic Trips by Region, 2009
	[23]

	
	
	

	Figure 2:
	Percentage Distribution of the Domestic Trips in the West Bank by Main Destination, 2009
	[24]

	
	
	

	Figure 3:
	Percentage Distribution of the Domestic Trips in Gaza Strip by Main Destination, 2009
	[24]

	
	
	

	Figure 4:
	Percentage Distribution of the Households that Traveled for Outbound Trips by Region, 2009
	[25]

	
	
	

	Figure 5:
	Percentage Distribution of the Outbound Trips by Main Destination, 2009
	[25]

	
	
	

	
	
	

	
	
	


List of Maps
	Map
	
	Page

	Map1:
	Percentage of Households in the Palestinian Territory that Traveled for Domestic Trips by Region, 2009
	27

	
	
	

	Map2:
	Total Expenditure on Domestic Trips in the Palestinian Territory by Region, 2009 (Value in Million US$)
	31

	
	
	

	Map3:
	Percentage of Households in the Palestinian Territory Traveled for Outbound Trips and Region, 2009
	35

	
	
	

	Map4:
	Total Expenditure on Outbound Trips for Households in the Palestinian Territory by Region, 2009 (Value in Million US$)
	37


Executive Summary

PCBS conducted specialized survey of domestic and outbound tourism 2009, with a sample of 7,772 households in the Palestinian Territory.  The survey covered all of the Palestinian Territory, and the main results were as follows:  
· The results of the survey indicate that 38.1% of the households in the Palestinian Territory took domestic trips during the year 2009, of which 33.9% in the West Bank, and 47.9% in Gaza Strip. 

· In the West Bank 31.1% of the households that took trips visited Jericho and Al-Aghwar governorate, while 20.4% visited Tulkarm governorate, and 15.0% visited Nablus governorate.

· In Gaza Strip 41.5% of the households that took trips visited Gaza governorate, while  31.0%  visited Khan Yunis governorate. 

· The total expenditure of the households on domestic trips during the year 2009 was about US$ 10.5 million, with US$ 7.7 million in the West Bank and US$ 2.8 million in Gaza Strip.  

· The average expenditure on domestic trip by the households was US$ 42.6 with US$ 50.1 in the West Bank and US$ 30.2 in Gaza Strip. 

· The results indicate that 95.2% of visited areas in the Palestinian Territory have a basic health facilities, while 80.0% have restaurants and parks.

· The results of the survey indicate that 15.6% of the households in the Palestinian Territory took outbound trips during the year 2009, of which 21.9% in the West Bank, and 0.7% in Gaza Strip. 

· 52.0% of the households that took trips visited Jordan, while 21.4% visited the Kingdom of Saudia Arabia.  

· 53.0% of the outbound trips were conducted by the traveling person alone without other attendants., while 24.7% of outbound trips were conducted along with one attendant.  

· Survey results show that 17.9% of households that conducted trips were aimed at leisure and recreation, and 46.3% were to visit relatives and friends, and 35.8% were for work and official missions.

· 67.2% of the trips taken by the households were self organized, and 32.8% were organized by travel agencies.

· The total expenditures of the households on the outbound trips was about US$ 137 million, of which US$ 26 million expend on entertainments tourism trips.  

· The average expenditures on the outbound tourism trip by the household was US$ 975.2 during the year of 2009. 

This document is prepared in accordance with the standard procedures stated in the Code of Practice for Palestine Official Statistics 2006
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