Chapter One

Introduction

PCBS conducted the TAS 2007 which aimed at producing a comprehensive database on tourism activities in Palestine. The main objective was to compile and maintain data on the tourism industry. Through this survey, we hope eventually to be able to produce statistics on a regular basis on the basic indicators recommended and adopted by the World Tourism Organization (WTO) and the European Union (EU).  In the meantime, this initiative in the present format aims to fill the existing gaps regarding basic statistics of tourism activities, which will help to provide the data necessary for policy making to promote this industry in Palestine.

This survey reflects the data for year 2009, in order to identify changes over time in the performance of the covered activities. All tourism enterprises  in Palestine are covered in this survey. 

1.1 Objectives 

The objectives of the survey were to obtain data on:

· Statistical quantification on the tourism supply side and tourism industry. 

· The survey aimed to provide data on: 

1. Number of operating enterprises .

2. Number of employees in tourism enterprises .

3. Value of production in tourism activities.

4. Value added in tourism activities.

5. Number of enterprises  that provide tourism services.

1.2  Report Structure

The report is divided into five chapters as follows:

 Chapter One: Comprises an introduction to the tourism activities survey including surveys’ program and objectives, as well as report structure.

 Chapter Two: Defines the main concepts and terms used in the report with a brief description for each of them. 

 Chapter Three: Presents the main findings of the tourism activities survey. 

 Chapter Four: Presents the methodology of the fieldwork in terms of questionnaire, sample, fieldwork data collection activities, and office operations. In addition, the chapter discusses data processing and tabulation.

 Chapter Five: Addresses the quality of the data and findings through discussing the main remarks on the fieldwork as well as comments and remarks on the tables. 

 Statistical Tables: All tables included in this report represent three levels: the Palestinian Territory, the West Bank, and Gaza Strip.

Chapter Two

Concepts and Definitions

This chapter presents the definitions of the concepts used in the preparation of the survey's instruments on which data collection and processing were based. These concepts and their definitions are based on international recommendations in the fields of tourism activities, economic statistics and national accounts while taking into consideration the particular aspects of the Palestinian Territory.

Statistical Unit:

It is an economic entity that is capable, in its own right, of owning assets, incurring liabilities and engaging in economic activities and in transactions with other entities.

Restaurant:

Business establishment where meals refreshments may be procured.

Hotel: 

It is defined as an accommodation establishment providing overnight lodging for the visitors in a room or unit. It should hold a number of persons exceeding that of an average single family. The establishment must be under one management and provide different facilities and services to visitors.

Tourism and travel Agency:

Enterprise engaged in doing business for tourist travel services and related activities and sell them through travel agencies or directly to final consumers.

Tour Guide Office:

It is an office responsible for Leadership, organization and management of tourist trips, and implementation of tourism programs for tourists and escorting them and care since their arrival until their departure.

Handicrafts and Traditional Goods Factories

It defined as an industrial enterprise that produces goods related to country heritage, to meet the needs of tourists demand, especially, such as wood carvings, ceramic products and psoriasis, embroidery, writing on the glass
Souvenir Shops:


It defined as a commercial enterprise whose principal activity is selling antiques, gifts and tourist souvenirs from the concerns of tourism products.

Employees:

Employees include all males and females working in the enterprise including owners, self- employed, unpaid family members, or paid workers who receive their compensations in cash or in kind during a specific reference period. However, this term does not include trainees or those on assignments outside the enterprise or in long unpaid leaves.
Compensations of Employees:

Compensation of employees is the total remuneration, in cash or in kind, including social security contributions, payable by an enterprise to an employee in return for work done by the latter.

Production:

Production refers to the value of goods and services produced in a certain period as a result of a main or secondary productive activity. This includes fixed assets produced for the own use of the establishment. Henceforth, production = Value of production from main activity + Value of production from secondary activity + Value of own capital formation of establishment. Production was estimated according to the market value. It represents the producer price plus value added tax on produced goods and services. 

Intermediate Consumption:

It refers to the value of production inputs, i.e. inputs used in the production of goods and services. Henceforth, intermediate consumption = value of raw material + other production expenses.

Value Added:

 It refers to production minus intermediate consumption.

Assets:

It is tangible or intangible (computer software, artistic original) that comes as an output of the production process .It is used frequently or continuously in other production process for more than one year period.

Depreciation:

It is the value of the assets which can be reproduced and depreciated during the year, depreciation is calculated on the current substitutive value.

Main Economic Activity:

Is the main work of the enterprise based on the  (ISIC, rev3) and that contribute by the large proportion of the value added, whenever more than one activity exist in the enterprise.

Calculation of Statistical Indicators:

	1. Compensation per paid employee
	= Compensation of Employees

	
	    No. of paid employees

	
	

	2. Output per person engaged
	= Output

	
	    Persons engaged

	
	

	3. Output per paid employee
	= Output

	
	   No. of paid employees

	
	

	4. Value added per person engaged
	= Value added

	
	    No. of persons engaged

	
	

	5. Value added per paid employee
	= Value added

	
	    No. of paid employees

	
	

	6. Value added to output
	= Value added  ( 100

	
	    Output

	
	

	7. Compensation to value added
	= Compensation of employees ( 100

	
	    Value added

	
	

	8. Depreciation to output
	= Annual depreciation ( 100

	
	    Output


Chapter Three

Main Findings

The main findings of the Tourism Activity Survey for 2009 in the Palestinian Territory are as follows:

3.1 Number of Enterprises
The results of the survey indicated that the number of tourism enterprises operating in 2009 in the Palestinian Territory was 5,258 enterprises of which 4,235 in the West Bank and 1,023 in the Gaza Strip.  The distribution of these enterprises is as follows: 199 in handicrafts and traditional goods factories;  2,110 in souvenir shops;  2,718 restaurants, hotels and similar establishments; 227 travel and tourism agencies;  while 4 enterprises are tour guide offices.  

Figure (1): Percentage Distribution of Enterprises in the Palestinian Territory by  Tourism Activity, 2009
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3.2 Number of Employed Persons
Results showed that the number of employees in tourism enterprises during 2009 was 15,576 employees of whom 12,561 in the West Bank and 3,015 in the Gaza Strip.  The results indicated that 8,816 employees were unpaid employees from employers and 6,760 were paid employees.  The results also showed that there were 6,356 male and 880 female employees. 

Figure (2): Percentage Distribution of Employed Persons in the Palestinian Territory by Wage Employees and Sex, 2009
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3.3 Output
The results indicated that the value of output in the Palestinian Territory was US$ 249.4 million of which US$ 222.6 million in the West Bank and US$ 26.8 million in Gaza Strip. This value was distributed by tourism economic activity as follows: US$ 7.7 million in handicrafts and traditional goods factories; US$ 77.4 million in trade of souvenir shops; US$ 139.4 million in restaurants, hotels and similar establishments; US$ 24.7 million in travel tourism agencies and US$ 0.2 million in tour  guide offices.  

Figure (3): Percentage Distribution of Output  in the Palestinian Territory by Tourism Activity, 2009
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3.4 Value Added
The surveys’ results indicated that the value added in the Palestinian Territory was US$ 176.4 million of which US$ 165.3 million in West Bank and US$ 11.1 million in Gaza Strip.  This value was distributed by tourism economic activity as follows: US$ 4.4 million in handicrafts and traditional goods factories; US$ 67.3 million in trade of souvenir shops; US$ 83.1 million in restaurants, hotels and similar establishments; US$ 21.4 million in travel tourism agencies and US$ 0.2 million in tour guide offices. 

Figure (4): Percentage Distribution of  Value Added in the Palestinian Territory by  Tourism Activity, 2009
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Chapter Four

Methodology
4.1 Questionnaire
All of the economic surveys series use the same questionnaire except for a few special characteristics for each survey. The design of the 2009 questionnaire takes into account the major economic variables pertaining to the examined phenomenon, and the needs of compiling the National Accounts for Palestine.

It should be mentioned here that the indicators survey tourism activities 2009 was extracted from the database a series of Economic Surveys 2009, was to identify activities related to tourism based on the classification adopted for the economic activities that depend on the classification of industrial commodity Palestinian (fifth class) and this category has been prepared based on Industrial Classification international of all economic activities (ISIC3), issued by the United Nations

4.2 Coverage and Sampling

4.2.1 Coverage:

The Tourism Activities Survey was based on the Establishment Census 2007. It covers the following main basic tourism activities:

· Handicrafts and traditional goods factories.

· Souvenir shops. 

· Restaurants, hotels and similar establishments. 

· Travel and tourism agencies. 

· Tour guide offices. 

4.2.2 Sample Design

The sample of the economic surveys series is a single-stage stratified random-systematic sample in which the enterprise constitutes the primary sampling unit (PSU).  Three levels of strata were used to draw up an efficient representative sample (i.e., economic activity, size of employment and geographical levels). The sample size in 2009 amounted to 602 enterprises, which represents 9.1% of the total tourism enterprises in the survey frame.

4.2.3 The Implementation Stage

This phase includes fieldwork operations, data processing and tabulation: 

· Fieldwork operations: These operations were initiated after the recruitment and training of qualified interviewers, who are responsible for data collection from the field.

· Data processing and tabulation: This part includes:

-  Developing a data entry program and training of data entry clerks
-  Organizing data entry processes

-  Post-data entry editing

-  Tabulation

Chapter Five

Data Quality

5.1 Accuracy of the Data

5.1.1. Statistical Errors

The findings of the surveys were affected by statistical errors due to using sampling in conducting the surveys for the units of the target population. This increases the chances of having variances from the actual values obtained from comprehensive enumeration. The variance of the key goods in the survey was computed and dissemination was carried out on the level of the Palestinian Territory for reasons related to sample design and computation of the variance of the different indicators.

Variance Account of Handicrafts and Traditional Goods factories Data in the Palestinian Territory Level, 2009

	Variable
	Estimate
	Standard Error
	CV
	95% Confidence interval

	
	Unit
	Value
	
	
	Lower
	Upper

	Number of Persons Engaged
	1000 person
	637
	34.6
	0.1
	567.5
	706.3

	Compensation of Employees
	US$ 1000
	1,787
	277.4
	0.2
	1,230.4
	2,343.3

	Output
	US$ 1000
	7,709
	1,043.1
	0.1
	5,617.0
	9,801.4

	Gross Value Added
	US$ 1000
	3,268
	467.9
	0.1
	2,329.8
	4,207.0

	Intermediate Consumption
	US$ 1000
	4,441
	669.1
	0.2
	3,098.8
	5,782.8


Variance Account of Souvenir shops Data in the Palestinian Territory Level, 2009

	Variable
	Estimate
	Standard Error
	CV
	95% Confidence interval

	
	Unit
	Value
	
	
	Lower
	Upper

	Number of Persons Engaged
	1000 person
	4,494
	521.7
	0.1
	3,437.7
	5,549.9

	Compensation of Employees
	US$ 1000
	3,194
	768.0
	0.2
	1,638.9
	4,748.3

	Output
	US$ 1000
	77,379
	28,353.4
	0.4
	19,980.2
	134,777.0

	Gross Value Added
	US$ 1000
	10,084
	2,876.9
	0.3
	4,260.1
	15,908.0

	Intermediate Consumption
	US$ 1000
	67,295
	27,096.2
	0.4
	12,441.3
	122,147.9


Variance Account of Restaurants and Hotels & Similar Establishments Data in the Palestinian Territory Level, 2009

	Variable
	Estimate
	Standard Error
	CV
	95% Confidence interval

	
	Unit
	Value
	
	
	Lower
	Upper

	Number of Persons Engaged
	1000 person
	9,772
	375.3
	0.0
	9,029.4
	10,515.4

	Compensation of Employees
	US$ 1000
	26,063
	1,342.3
	0.1
	23,405.6
	28,720.8

	Output
	US$ 1000
	139,425
	7,398.1
	0.1
	124,776.8
	154,072.3

	Gross Value Added
	US$ 1000
	56,312
	2,774.5
	0.0
	50,818.5
	61,805.2

	Intermediate Consumption
	US$ 1000
	83,113
	5,088.9
	0.1
	73,037.0
	93,188.4


The preceding table shows the variation of the most distinct variables, where it indicates institutions with activities that have been drawn from the sample for the rest of the Palestinian Territory, which is the activities of industry, internal trade and services. Construction activities and transport, storage and communications have no variation because of a comprehensive survey. These tables show the absence of a problem in the calculation of variation at the level of the Palestinian territories, either on the published levels, there is a high variation to some of the activities, especially industry and trade in the number of persons engaged, compensation of employees, value added, output and capital formation.

5.1.2.  Non-Statistical Errors

These types of errors could appear in one or in all of the survey stages that include data collection and data entry:

Response rate values: 

· Sample size was 602 enterprises (including economic activity change) in the Palestinian Territory:

· Non-response cases:  93

· Over coverage cases: 12
· Percentage of over coverage cases: 2.46%
· Response rate: 80.42%

· Non-response rate: 19.58%

Response errors: This type of errors is related to respondents, fieldworkers, and data entry personnel. To avoid mistakes and reduce their impact, there has been a series of actions that aimed to enhance the accuracy of the data through a process of data collection from the field and data processing.

5.2 Comparability

Published data in this report are comparable with previous reports because same survey tools are used. The data is also internationally comparable, because they rely on the recommendations system of National Accounts 1993 (SNA93), and  ISIC-3 of economic activities.

5.3 Data Quality Control

5.3.1.  Fieldwork

· A specialized fieldwork team with economic background was selected; the team was trained theoretically and practically on the surveys’ questionnaire.

· The main fieldwork team was selected based on skills acquired from the training course.

· Field work visits were made by both fieldwork and project management staff for monitoring and following up data collection process and progress of work. There was an average of two visits for each governorate. About 95% of completed questionnaires was reviewed and corrected if needed; comments and notes were directed to the team accordingly.

· Different levels of supervision and monitoring took place according to the following division:

· Fieldworkers

· Fieldworkers supervisors 

· Fieldwork coordinator. (Each has responsibilities in monitoring )  

· Project management received a daily progress report about completeness and response rates
· A refresher training course was conducted during the stage of data collection for emphasizing the main issues of training and answering questions of fieldworkers about issues faced in the field.

· Some institutions were visited by fieldworkers once more to confirm the accuracy of the data obtained in first interview. These institutions were selected randomly by withdrawing a random sample of 5% of the original sample of the survey, and then the data was compared with data from series surveys.

· Exchange rates: US $ / NIS = 3.9280,      US $ / JD = 0.7028
5.3.2  Data Processing

For insuring quality and consistency of data, a set of measures was taken into account for strengthening accuracy of data as follows:

· Preparing a data entry program before data collection for checking readiness of the program for data entry.

· A set of validation rules were applied on the program for checking consistency of data.

· Efficiency of the program was checked through pre-testing by entering a few questionnaires, including incorrect information, for checking its efficiency in capturing these incorrect information.

· Well-trained data keyers were selected and trained for main data entry.

· Weekly data files were received by project management for checking accuracy and consistency; notes of correction were provided for data entry management for correction.

5.4 Notes on Data

1. Differences of results of certain indicators that can be noticed are due to approximation.

2. There are some economic activities at second ISIC (two digits) were combined with previous activity to maintain the confidentiality of data in accordance with the statistics law for year 2000.

3. Financial data was collected by NIS, US $ and JD, but it was converted and published in US $.

4. There are some zero values due to either that such values are low, or unavailable in some enterprises of the selected sample
5. The services survey covers profit, non-profit  enterprises, and output  non-profit  enterprises in National Accounts system 1993 (SNA 93) equal to the value of intermediate consumption, and the value of employees compensation, in addition to the value of net taxes and fees on production and value of the depreciation of fixed assets
6. Noticeable increase in the main economic indicators related to the  electricity activity in the Gaza Strip and that is due to the ability to collect data from the only electricity enterprise there.

7. The percentage of non-response data in the Gaza Strip in 2009 was high.

8. The number of enterprises in the economic surveys exceeded the number in the establishments register in the year 2009  because of limited update performed on the Establishments Register.

9. The high variability in the values of trade and industry data with respect to Tourism Activities enterprises , so its recommended to raise the sample size is the concerns of traditional industries, antiques and shops selling antiques and gifts in a sample series of economic surveys for the next year.
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