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Introduction

Tourism statistics traditionally represents an important field of official statistics, since they contribute significantly to the economic and market analysis of the tourism sector in Palestine As a result of the importance of providing statistical data on this sector, the Palestinian Central Bureau of Statistics has implemented a specialized statistical survey on domestic and foreign tourism as major forms of tourism demand.

The Domestic and Outbound Tourism Survey was conducted during (08/01/2017-06/04/2017).  The main objective of the survey is to provide basic information about the demand on tourism and enhance the Tourism Satellite Accounts system in Palestine.  The data produced by this survey covers expenditures during trips to touristic resorts, households’ trips, countries of destination and the facilities and services available in the resorts visited by resident households in Palestine.

This report comprises four chapters: the first chapter lists the Terms, Indicators and Classifications used in this report, the second chapter presents the main findings, while the third and fourth chapters demonstrate and explain the methodology of data collection and tabulation, in addition to data quality and estimates of data sources.















	August, 2017
	Ola Awad

	
	President of  PCBS













Chapter One

Terms, Indicators and Classifications


1.1 Terms and Indicators 
The following terms and indicators are defined in accordance with the glossary and guide statistical indicators issued by PCBS and certified on the latest international recommendations in statistics and consistent with international systems.

Household:
One person or a group of persons with or without a household relationship, who live in the same housing unit, share meals and make joint provision of food and other essentials of living.

Tourism Trip:
Activity carried out by the traveler to the main destination outside the usual environment, for less than a year, for any main purpose (business, entertainment or personal for another purpose) except as used by a resident of a country or place that is visited by a person. Classified as a visiting tourist or visitor overnight.

Usual Environment:
Usual environment is the place or places a person occupies within their regular routine of life (excepting places visited for leisure or recreational activities only). Usual environment of a person consists of the direct vicinity of his/her home and place of work or study and other places frequently visited.

Domestic Tourism:
Is a tourism trip, which is the main destination inside the country visiting the establishment.

Outbound  Tourism:
Is a tourist trip, which is the main destination outside the country visiting the establishment.

Country Destination
The main destination of a tourism trip is defined as the place visited that is central to the decision to take the trip.

 The Purpose of  the Visit:
The purpose to which it out of the tourists or visiting a place of habitual residence, where this might be the purpose of the goals of entertainment, religious or visit relatives and friends, medical, educational or official business or other purposes.

The number of days: 
It is the number of days spent by tourists during his trip in the principal place of visit and other places outside the country, just days residence in the country Shrine.

Tourism Expenditure: 
Tourism expenditure refers to the amount paid for the purchase of consumer goods and services, as well as valuables, for private use or gifting, for the purposes of tours and during. These include Visitors expenses themselves, as well as expenses paid or reimbursed by a third party.

Tourism  and Travel Agency:
Establishment engaged in doing business for tourist travel services and related activities and sell them through travel agencies or directly to final consumers.

Tourism Guide: 
A person who guides the tourists to the tourism sites and regions, and has an ability to speak many languages.

Work and Official Missions: 
The work carried out by any traveler, so it does not generate income, such as official business that may be assigned to the person from his or his government, with the exception of the work of a commercial nature or profit. (activities of business).

Region:
According to current administrative divisions, the Palestine were divided into two geographic regions (areas): The West Bank and Gaza Strip. The West Bank was divided into 11 Governorates while Gaza Strip was divided into 5 Governorates.

1.2 Classifications: 
Classifications used in the process of collection and processing of statistical data adopted by PCBS, According to international standards and with the Palestinian privacy Countries and Citizens Classification, ISO ALPHA-3 Code.
.




Chapter Two

Main Findings

This section presents the main findings of the Domestic and Outbound Tourism Survey for resident households during 2016 and illustrates the characteristics of  households;  trips and activities inside and outside Palestine. The survey aims at identifying indicators related to the behavior of households in Palestine during their trips, such as expenditure, mode of consumption, destination, average length of stay, in addition to the ways of organizing trips.

2.1 Domestic Trips
The results of the survey indicated that 28.3% of households (one member at least) participated in domestic trips during 2016, while 71.7% did not.  Households participating in domestic trips were distributed by region as follows: 12.8% in West Bank and 56.6% in Gaza Strip.  


	Percentage Distribution of Households in Palestine by conducting Domestic Trips and Region, 2016




2.1.1 Frequency of Domestic Trips:
The survey results for 2016 showed that among the households that went on domestic trips; 28.8% participated in one domestic trip, 22.5% made two trips, and 48.7% of households went on three trips or more.

2.1.2 Destination of Domestic Trips in the West Bank:
The results indicated that the main destination of domestic trips by households in the West Bank was Nablus governorate with 25.3%, followed by 21.3% traveled to Jericho and Al Aghwar while Tulkarm governorate 16.2%. 



Percentage Distribution of Domestic Trips Implemented in the West Bank by Main Destination, 2016

	



2.1.3 Destination of Domestic Trips in Gaza Strip:
In Gaza Strip, 45.6% of households of which made domestic trips went to Gaza governorate, followed by 19.4% to North Gaza and 17.1% to Khan Yunis,10.8% to Rafah governorate. 


Percentage Distribution of Domestic Trips Implemented Gaza Strip by Main Destination, 2016
	






2.1.4 Organization of Domestic Trips:
The results indicated that 87.8% of the domestic trips taken by households in Palestine were organized independently, 0.1% of the trips were organized by travel agencies and 12.1% by other ways. 

2.1.5 Facilities and Services Available at Visited Places:
The results of the survey showed that households that carried out domestic trips expressed their opinion about the availability of facilities and services in the tourist places visited in Palestine, where 80.2% of them reported that the visited places have restaurants and parks, 78.3% have sanitary facilities, 63.5% have shops, 59.6% have coffee shops, while 36.5% have swimming pools.  As for the level of satisfaction of the families with those facilities, 25.7% of the households considered the services provided by the restaurants very good compared to 25.6% for the tourist guidance service and 17.6% for the services available in the swimming pools are very good.

Percentage of households that carried out domestic trips about their view of the availability of services in places visited in Palestine by type of service, 2016

	




2.1.6 Average Spend on a Domestic Trip:
The results of the survey indicated that the average expenditure of the Palestinian households during their domestic trips was USD 47.3. This average varies according to the region. In the West Bank, it was USD 95.0, compared to USD 27.8 in Gaza Strip.  Expenditures on food and drinks got the largest share of household spending on the trip with USD 19.7, followed by transport and communications expenses with USD 11.9, while expenditures on shopping were USD 7.3, compared to USD 5.8 on entertainment.


Average Household Expenditure During the Domestic Trip by Type
 of Expenditure, 2016 (USD)
	



2.2 Outbound Trips: 
Survey results indicated that 10.7% of the households (at least one member) conducted trip outside Palestine during 2016, while 89.3% did not: 15.2% of them in the West Bank and 2.5% of them in Gaza Strip traveled outside Palestine.

Percentage Distribution of Households  by Conducting Outbound Trips and  
Region, 2016
	



2.2.1 Frequency of Outbound Trips: 
Survey results showed that 74.5% of the households in Palestine  of which made trip carried out a single outbound trip during 2016, while 17.2% carried out two trips, and 8.3% three trips or more in 2016.  

2.2.2 Destination of Outbound Trips:
The results indicated that 37.5% of the households of which made trip visited Jordan, 26.9% visited Israel,  15.6% visited Saudi Arabia, 11.7% visited Egypt and 2.3% visited Turkey.

Percentage Distribution of the Outbound Trips by Main Destination, 2016

	



2.2.3 Purpose of Outbound Trips:
The results of the survey indicated that 41.2% of the  households in Palestine  of which made trips carried out trips to visit relatives and friends, 29.7% for recreation and rest, 16.6% for religious reasons, 8.2% for health care and 1.8% for education and training. 

2.2.4 Organization of Outbound Trips: 
The results indicated that 67.3% of outbound trips taken by households in Palestine were organized independently while 26.3% of the trips were organized by travel agencies and 6.4% by other ways. 

2.2.5 Average Expenditure of Outbound Trips:
The results of the survey indicated that the average expenditure of the Palestinian households on the external trip was USD 1,343.4.  As for the expenditure, the shopping expenses got for the largest portion of the household expenditure per trip with USD 403.1, followed by USD 333.2 for travel agencies, transportation by USD 145.8, food and drink was USD 142.6, accommodation expenses were USD 62.7 and entertainment expenses were USD 26.5.


Average Household Expenditure During the Outbound Trips by Type
 of Expenditure, 2016 (USD)
	




Chapter Three

Methodology

3.1  Survey Objectives
The primary objective is to provide reliable data on the main tourism indicators in Palestine including expenditure during trips to tourist resorts, trips conducted by households, destination countries, and the facilities and services available in the resorts visited by resident households in Palestine.

3.2  Questionnaire 
The tourism questionnaire was designed in accordance with international experiences and international standards and recommendations for the most important indicators, taking into account the unique situation of Palestine.

3.3  Sample and  Frame 

3.3.1  Target Population 
It consists of all Palestinian households who are staying normally in Palestine  during 2016.

3.3.2  Sampling Frame 
The sampling frame is a master sample was updated in 2011, consists of 596 enumeration 
Areas, each enumeration area consists of  an average of about 124 households we used 493 enumeration areas as a framework for the Domestic and Outbound Tourism Survey,  Those enumeration areas were used as primary sampling units (PSUs).

3.3.3  Sample Size 
The sample size is 7,616 households on Palestine level, where 5,829 households responded.

3.3.4  Sample Design 
The sample is a two-stage stratified cluster sample:
First stage: we selected a systematic random sample of 493 enumeration areas, where we excluded the enumeration areas with less than 40 households.
Second stage: we selected a systematic random sample of 16 households of the enumeration areas with 80 households and over and we selected a systematic random sample of 8 households in the enumeration areas with less than 80 households.

3.3.5  Sample Strata 
The population was divided by:
1- Governorate
2- Locality type (urban, rural, camps) 

3.3.6  Domains 
1.State of Palestine
3. Region (West bank, Gaza strip).




3.3.7  Weights Calculation 
The weight of statistical units (sampling units) in the sample is defined as the mathematical inverse of the selection probability where the sample of the survey is a two-stage stratified cluster sample. Thus, in the first stage we calculate the weight of enumeration areas  depending on the probability of each enumeration area (a systematic random sample). In the second stage we calculate the weight of households in each enumeration area. Initial household weights resulted from the product of the weight of the first stage and the weight of the second stage. Final household weights were obtained after adjustment of initial weights with the household estimates of the middle of  2017 with regard to design strata (governorate, locality type). 

3.4  Fieldwork Operations
Field operations represent the real work of the survey in obtaining the data required from its primary sources.  Ensuring success at this stage is one of the key issues that has been worked out thoroughly.

This included the provision of all technical and administrative requirements, including training operations and the provision of the necessary material to perform the work in the best possible manner.

3.4.1  Training and Hiring  
Fieldworkers were trained on various field operations in general within the memorial session held by the Labor Force Survey for fieldworkers and supervisors to review the problems before the survey began. The training of field researchers involved data collection and fieldwork, including questions, recording responses and interviewing literature, as well as specific training focusing on the specificity of the Domestic and Outbound Tourism Survey, including survey questionnaire, tourism questions, terminology and concepts used in the survey.

The training program included the following basic issues:
· Definition of the survey and its objectives.
· Definition of terms used in the questionnaire.
· Mechanism to complete the questionnaire.
The training included theoretical lectures as well as the application of practical exercises in order to provide fieldworkers with the needed skills for collecting data.

3.4.2  Data Collection
The survey data collection started on 08/01/2017 and completed on 06/04/2017 using face to face interview by proxy  method, for the Palestinian households that were resident in the State of Palestine in 2017. Data were collected using PC-tablet devices in the West Bank, while paper questionnaires were used in the Gaza Strip and Jerusalem (J1).

3.4.3  Field Editing and Supervising
· Data collection and coordination were carried out in the field according to the pre-prepared plan, where instructions, models and tools were available for fieldwork.
· With regard to the work on PC-tablet devices, the audit process was done by building all the rules of automated auditing and office on the program in advance to cover all the controls required according to the criteria specified by the questionnaire.
· According to Jerusalem questionnaires (J1), the data were collected using papers. The supervisor verified the questionnaires in a formal and technical manner according to the pre-prepared audit rules.
· Field visits were carried out by the project coordinator, supervisors, project management, the work flow, the verification of the audited questionnaires in the office and the performance of the fieldworkers in the field.

3.4.4  Office Editing and Coding
The office editing was conducted only for the Gaza Strip and Jerusalem (J1), due to the use of paper questionnaires, and then the countries were coded according to the nationalization index, where the countries visited were classified by families and individuals residing in Palestine.

3.5  Data Processing
The questionnaire is programmed on the PC-tablet devices to collect data and store it; thus cutting short several stages since the data is collected, checked and entered in one single stage. This technique requires good skills in using the devices and understanding the questionnaire including all the options available to obtain correct and accurate data from the source. This data collection method was used in the West Bank excluding Jerusalem (J1) and Gaza Strip.

3.5.1  Programming Consistency Check
PCBS started collecting data of the Domestic and Outbound Tourism Survey  since 1st quarter 2013 using the hand held devices, as an annex to the Labor Force Survey in the West Bank excluding Jerusalem (J1) and Gaza Strip, the program used in HHD is called Sql Server and Microsoft dot Net which was developed by the Information Systems and Computer Directorate at PCBS, beginning of the first quarter 2016, PCBS started collecting data of the Domestic and Outbound Tourism Survey by using PC-tablet devices in West Bank (excluding Jerusalem (J1) and Gaza Strip).

Using PC-tablet devices reduced the data processing stages, where once the fieldworkers collect data they will be sent directly to server and then the project manager can access the data at any time he/she needs.

In order to work in parallel with Jerusalem (J1), an office program was developed using the same techniques by using the same database for the PC-tablet devices to have the data collected in paper entered.

3.5.2  Data Cleaning
After the completion of the entry and audit phase, the data is cleaned by conducting internal tests for the outlier answers and comprehensive audit rules through using SPSS program to extract and modify errors and discrepancies toward having clean and accurate data ready for tabulation and dissemination.

3.5.3  Tabulation
After checking and cleaning any data errors, tabulation of the survey results took place as scheduled.


Chapter Four

Quality

The concept of quality includes several aspects, starting with the initial planning of survey to end of dissemination and how to understand the data and take advantage of them, this chapter covers the accuracy of data sampling, non-sampling errors and procedures to reduce them.

4.1  Accuracy 
This includes many aspects of the survey, mainly sampling errors resulting from the use of a sample, and also non sampling errors resulting from workers and survey tools. It also includes the response rates in this survey and their effect on the variance and estimates.  This section includes:

4.1.1  Sampling Errors
Data of this survey may be affected by sampling errors due to the use of a sample and  not a complete enumeration. Therefore, certain differences are expected in comparison with the real values obtained through censuses. Variances were calculated for the most important indicators and the variance table is annexed to the final report. There is no problem with the dissemination of results on national level. 

Summary for Variance Calculation for Main Indictors

	Indicator
	Estimate
	Standard Error
	C.V%
	95% Confidence Interval
	Number of Observations

	
	
	
	
	Lower
	Upper
	

	Percentage of Households travelled for domestic  trips in Palestine during 2016
	28.3
	0.7
	2.5
	26.9
	29.8
	1,754

	Average of household expenditure (us Dollar)  on shopping for whom travelling in outbound trips in Palestine in 2016
	403.1
	79.1
	*19.6
	247.3
	558.9
	688

	Average of household expenditure (us Dollar)  on food and drink for whom travelling in domestic trips in the west bank in 2016
	31.4
	1.4
	4.4
	28.7
	34.1
	557

	Percentage of Households whom the main purpose of conducting outbound  trips in west bank during 2016 is visiting friends and relatives
	43.9
	2.2
	5.1
	39.5
	48.3
	279


*Coefficient of Variation is high

4.1.2  Non Sampling Errors
The non sampling errors are possible to occur at all phases of implementing the project, through data collection and entry which could be summarized as non response errors, and responding errors (respondents), and interview errors (fieldworkers) and data-entry errors.  To avoid errors and reduce the impact,  great efforts had been made ​​ through extensive training of fieldworkers on how to conduct interviews,  things that ought to be followed during an interview, things that should be avoided, making some practical and theoretical exercises during  training session, in addition to providing them with a manual booklet, which highlight how to deal with the questions of questionnaire, mechanism to fill the questionnaire and methods of dealing with respondents to reduce refusal rates and providing correct and non biased data.  Also data entry staff were trained on the data entry program, which was tested before starting the data entry process.

4.1.3  Response Rate
7,616 households were reached as a representative sample to Palestine, where the number of completed questionnaires amounted to 5,829 questionnaires; of which 3,728 questionnaires were in the West Bank and 2,101 questionnaires in Gaza Strip. Weights were adjusted at the level of design strata to modify effects of refusal rates and non responses.
  
Items of interview results
	No. of cases
	Non-response cases and over coverage

	5,829
	Household completed

	
	Non-response cases

	91
	Household was abroad

	474
	No one at home

	200
	Refused to cooperate

	22
	No available information

	179
	Other

	
	Over coverage cases

	153
	Unit does not exist

	668
	Housing unit is uninhabited

	7,616
	Total sample size





Equations of responsiveness and failures to response: 
Percentage of over coverage = Total over coverage cases  x 100% 
                                                  Original sample 
=10.8%

The percentage of non-response = Total non-response cases  x 100% 
                                                         Net sample 
=14.2%

Net sample = original sample - (over coverage cases) = 6,795 
Response rate = 100% - the percentage of non-response.
=85.8%         

Over Coverage Cases include: (unit does not exist, the housing unit is uninhabited).
Non Response Cases include: (household was abroad, no one at the house, refused to cooperate, no available information and others).

4.2  Comparability
As illustrated below, the survey data is comparable geographically and across time series by comparing data from different geographical areas to data of previous surveys. The main indicators regarding domestic and outbound trips have only slight variance.

The following table shows the values of the domestic and external tourism survey indicators for several years:

	Indicator
	Year
	Region

	
	
	Palestine 
	West Bank
	Gaza Strip

	Conducted  Domestic Trips by the Households (%)
	2005
	34.0
	27.7
	46.2

	
	2006
	42.7
	35.5
	57.6

	
	2008
	29.8
	27.8
	33.9

	
	2009
	38.1
	33.9
	47.9

	
	2010
	37.8
	34.2
	44.7

	
	2012
	34.8
	20.1
	62.3

	
	2014
	36.9
	32.5
	45.5

	
	2016
	28.3
	12.8
	56.6

	Conducted Outbound Trips by the Households (%)
	2004
	12.5
	15.5
	6.6

	
	2009
	15.6
	21.9
	0.7

	
	2010
	11.4
	16.4
	2.0

	
	2012
	10.9
	13.3
	6.4

	
	2014
	16.1
	21.6
	5.5

	
	2016
	10.7
	15.2
	2.5
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