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Preface

The Palestinian Central Bureau of Statistics (PCBS) is working hard on identifying a standard consumer basket of goods for West Bank and Gaza Strip to examine the changes in prices on regular periods.  Upon the completion of Palestinian Expenditure and Consumption Survey (PECS) for 1996, PCBS produce and publish the Palestinian Consumer Price Index (PCPI) which is based on an updated list of consumer goods and weights derived from PECS.

PCBS has exerted efforts in developing an appropriate frame for goods and services, which can then become the basis for further work on producing average prices and Consumer Price Index for the Palestinian Territories on a regular basis.  PCBS has initiated collection of prices of goods and services for this program in March 1995.  After examining carefully the collected material, the main groups of goods and services, which make up the Palestinian consumer basket, were specified.  Work is currently on going on collecting retail prices on a regular basis.

This publication includes average consumer prices for 1999.  These prices have been collected from 15 main communities in Palestine.  We hope to be able to issue this report on monthly basis so as to have a continuous flow of information on the average prices for different goods and services. We hope that researchers and interested readers provide comments and suggestions on this modest experience in order that PCBS makes use of them in developing the coming issues.

	March, 2001


	Hasan Abu Libdeh, Ph.D.

President
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	CB
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	GS
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1. Introduction

Since the beginning of 1995, PCBS has started its activities of collecting data on the consumer prices for establishing updated consumer price indices.  This effort has been initiated in conjunction with the launching of the first Palestinian Expenditure and Consumption Survey, which allow for calculating the appropriate weights needed for calculating the (PCPI).  Price collection for thousands of goods and services from different areas of West Bank and Gaza Strip will leads to the establishment of the Palestinian consumer basket (CB).  This basket, once identified and proved to be stable, is studied on a regular basis. 

This bulletin includes Monthly Consumer Prices for January – December 2000. 

1.1  Classification of consumer basket:

1. 1.1 Main groups (first level):
1.  Food products

2.  Beverages and tobacco

3.  Clothes, dresses and footwear

4.  Housing

5.  Furniture and household utensils and operations

6.  Transport and communication

7.  Education

8.  Health care

9.  Recreation and cultural goods and services

10. Other goods and services

1.1.2 Groups (second level):
For the second level of the classification, each main group has been divided into a number of subgroups.  For instance, the main group “Food products” has been divided into 9 subgroups, namely: Cereals and related products; meat, poultry and fish; dairy and it’s products; dairy and eggs, Oils and fats; fruits and vegetables; sugar and confectionery; tea, coffee, and cocoa; spices, salt, related products and take away meals.

1.1.3 Sub groups (third level):
Some groups have been divided into sub groups, e.g. “the group of meat, poultry and fish” has been divided into 3 sub-groups: meat group, poultry group, and fish group.  “Dairy products and eggs” has been divided into 3 sub groups, namely milk group, milk products group and eggs group.  With respect to fruits and vegetables group, it has been divided into fresh fruits, dried fruits, nuts, tinned fruits, fresh vegetables, dried and frozen vegetables, legumes...etc.  Such divisions were applied to groups consisting of wide range of goods.

1.1.4 Materials (fourth level):
At the Fourth level, the sub-groups have been divided into materials.  For example, “Bread and cereals” has been divided into: rice, flour, bread, biscuit, spaghetti...etc. “Meat”, on the other hand, has been divided into fresh meat, frozen meat, tinned meat...etc.

5. Goods/ services (fifth and last level):

Types of detailed materials are considered goods with more meticulous details, prices of such goods shall be collected, and changes in these prices shall be detected.

2. Definition of principal terms used

Remaining West Bank:

Means Remaining West Bank, which includes all of the West Bank except for those parts of Jerusalem, which were annexed after 1967 occupation by Israel.

Data collection source:

It is the establishment, which supplies price data of goods, and services related to the survey, it includes supermarkets, groceries, cloth stores, restaurants, hospitals, Public services institutions, Private schools and physicians. 

Consumer price: 

A price paid by a consumer to gain a necessary commodity or service.

Consumer basket:

The categories of classified goods and services used by the consumer.

3. Methodology

3.1 Data collection:

Data on prices are collected through visits conducted by well-trained staff to selected retail markets including groceries, supermarkets, cloth and dresses markets, restaurants, general services offices, hospitals, private schools,...etc.

The interviewers were provided with questionnaire included all required items and data sources along with detailed descriptions of goods and outlets addresses.

Methodology has been set to collect prices that cover all goods and services price according to its market cycling and turnover, along its important degree regarding coverage in the index number calculation, or not.  Three different prices are collected for food products within the same city and one or two prices for remaining goods.  This methodology is described here in:

- Data collection on weekly bases:

 Fruit and vegetable.

- Data collection on monthly basis:

 Food items included in the calculation of the CPI.

 Beverages and tobacco included in the calculation of the CPI.

 Textiles, clothing and footwear included in the calculation of the CPI.

 Furniture, household appliances and utensils included in the calculation of the CPI.

 Fuel and power included in the calculation of the CPI.

 Transportation and communications included in the calculation of  the CPI.

 Medical & pharmaceutical products included in the calculation of the CPI.

 Goods for personal care included in the calculation of the CPI.

- Data collection on quarterly basis:

 Services Charges, i.e.: public transport, communication, hospital care...etc.

- Data collection on yearly basis:

 School fees.

3.2 Editing and cleaning of data:

By the end of data collection in all districts, data is edited in one of the following ways:

 Logical revision by comparing prices of goods and services with others in different sources and other districts. Whenever a mistake is detected, it should be returned to the field for  correction

 Arithmetic revision of average items prices in each district and the general average in all districts

 field revision by selecting a sample from collected prices

Note to users

Prices of goods included in the consumer basket are collected in NIS.  The average exchange rate of the US $ for 2000 is as follows;

	Month
	Average exchange rate

	January
	4.11

	February
	4.05

	March
	4.01

	April
	4.04

	May
	4.14

	June
	4.10

	July
	4.09

	August
	4.05

	September
	4.04

	October
	4.09

	November
	4.11

	December
	4.09

	Annual average
	4.08
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