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 ������� ���	�����  	��!� "#����� #	$��� 	%�&

 ����'�� ��
 #	$��� ���������� ��(��� �)� �� �����(��http://www.pcbs.gov.ps 

-                �� "*��� #	$��� ��������� �+���� ��
 �,����� ��������� -*�����  	(���� ���� .�	�	���� �� /�#���

� �	�	���� ����� ��
� ���� ��	� �'�	�� ������ 0�)�	%�,�� �	 . 

 

-            ��
	��� ��� ������ ��	
����� ������ ��� ������� ������� ���  
���� �!� "��#���� �#! ���#!�
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������ 

 

����   ���	
� ����
�            �� �������� ���	��� ��
�� �����
� �����	
� �� ������� 
� �!�"#� �$ ��%   ����"
� ���&
� 
              ��'(
� �)�'
� "�$�� �$ ����� �� ���	
� �*� ����� �+�
 ��"+,�����&#�    ������� 
� ����'
� -��#� ��.���   .��� 

    ��0�(1 ������ "�$�� ����� 2����        3��&
� 4�% �	$ ���	
� �*� �� -3�"�
� �0�(1 5�� �� ��� ������ 
� 6�(7
 
  ���
� �$ 8(9��   ����
� �2005   ����� ����    5��
� �*�   4�'
� �$ ��#� 5��
� *� �� 4� :� ����;
� <"��
 * ��1999 

 4�� ��1998 . 

   

 �+�    =+��&  >"+'
�        �'��� ����9 ����( ����
� "��'� �����+
�  �� ?� ���)9��� =��� ���'�#���3� �0�� �� 
           :�"�
�� �����#�� �	�;�
� ��������"�� �<"�&�� ����( ���+� ��+'�"����� 
��     �,$��
�� ���'�
� �����	�
� @"
�� 

     ��$�	;
�� ��'���
� "��(�
� A�����0��
��      ������
� ����#� �� ����&� ���� :�      � 6��;� ��"$#� ���"��� ��
�  �)"

�����
� .  

 

     ����
� 5�� *� �� ��B�  ����
�2005        �� ��0�(C� ��"�D�
� �� ��� "�$��
 A
�� <��9�  ���
� ����
� ����
�
     �������+� 
� "+�E
 ����+���   *�+ ��
      ��'��� ";�� F���  ����	
� �����
� �$����
 ����
� =��
� ��&� �$  
� ����

     +��
�� <�$��+
�� ��+&"�9
�              ����
� >"$ ��� * ��� ��
� F����
 �$�!1 ���,��� ��"�� F��� �)9 �� G
*� ���
����
�����
�� "��'�
� A�� ���"���  . 

 

����� ���	
 : 

             ����
� ����
� �� ���� ��"�D�
 ������ "�$�� A
1 5��
� �*� @�+�����
�      ������� 
� "�#� ��" ���� �9�� 
������� 
� �!�"#��A'���  �*� 5��
���
��
� ���!	
� �� ��0�(1 ��"�D� "�$��
 : 

• ����� �)"� ���% ��
� ������� 
� "�#� ��������  �9��������� 
� �!�"#� . 

•      �����+
� �)"+
� ��+��� ����
�  ��  :�           4�,�� �	�"�� ���%C� <��� ���9���
� �	�
� �0���� ��*� �� ��%��
��"�I� ��"
� . 

•  @�
������"
�����
� ��
)9 2� �C� �&��� ����
� . 
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���	
��� �	������� 

 

 ��"� �( 
� �*� ����
4��� ������(�
��  �5��
� <"����� �$ <�"��
� �����
�  �$ <���
� 4��� �
�� ��	�
� 4� :�
� �*� �$ ����� 
 8�9
� ?!�
� ?� 2$���� ���� ��
��
� ���(��
���&�
. 

 

J�'� ����
�   � ��9� ����� ��"���
 �)�
� �9�� �������
� ��"$#� �	�� ��" ����
� :�� 
                 4�� -*
� ����
� �$ �)9� "�� ���� ��"��� ��"
� �� ����#� >"+.
� ��+�� K��"��3 

              ��"$#� ��	��� �� ����
� ����
� �$ �	��
�� ��(	�
� �� A
� ��� "��+����  � 4��0��  <���'�

 ������
� ��'�&�
� �� ����	�
� �$����
 A��� �� �&�� K���
���"�� �	��
� 4��  . 

������������ : 

  

         �� <"�#� �� 4�+	� " +� -� ���� ����"$�      
 <���'�
� �0��
� L"�9 ���� A
1   ���   ���� K :��
  �� ����#� >".
� " �
�         � -*
� ����
� �$ �)9� "�� ���� ��"���  ��"��3 4�  �;�   : ���'
�

         ��"�I� ���
��
�� ��"�&�
� ��	 (
� �	� @��� ��"$���
�� ���'���
� �+������  .  ���� �*1�
              ����� ��" ���� ��)�
� L"�9 ���� �*1� ����� ����� ��" ���� �)�
� �9�� ��"
�

���&"�9            4��"��.� *�� "��3
� ��� 4�	� ��
� ����#� A
1 ��"��� ����    <���'�
� 4����%1 �����
4����� A�. 

�������� : 

  

                 ����
� �� :� ����'�
� ����%1 ���� �� "0�3
� �� 50��
� ��&� �� L"9� -*
� @��
� �+��
              ���� �� ������&� �� ����� @���# �� ���$"� @��
� �*� ��+�� �� ����'� ��� ��    @���� -� 

M"9�. 

 �� ����������: 

  

     �+� ��+� �+��         ����
� "��3
 ����
� �
��
 ���� ����
� 4��
� "��3
 ���%C� ���  �$ ����
��"
����0"
�  . 

������ ���: 

  

�0��� ��� �	�
�� �)(���
�  ��
�����9��� �&� �� "��3
� "�3�
� ����
� A
1 ��(�
�.  ����������: 

  

       ���3���� �&� �� 2 �� �� �� ������"
��� �� �����
�  ��� �����
� 6�"� �4�'� ��)(�
 �����N6�����
 "�!�
� �%� �� ��"
� �)9 2� �C� ����� ���� . 

 ������������: 

  

              ����'
 ��3)
� �����"�
� ���� ���$� ��"����� �����'�� ����9 4�	� ��
� <B�+��
� �+��
  
�� ���%C� �O���� ��"�"� ��	�
� �0��� 3& �� N6����� " �+
� �� ��"�I� M"9#� ��3�&

50��
� 4�� ��
� �����'�
�� ����9
�. 

������� � �!��� : 

  

 �+�"�
�/   ��+
�
�����
�           ��$��
� �$"'�
� ���
� ���� ��
� �(9" ��� -*
� 89�
� �� 
  �	���
��?%���
��           ��&"�
�� ����
� ���"C� ���9 4��	� ?������ ���$ <��&��
� �����
� A
1 

��3
�"&� ���	� ". 

��"��������� : 

  

����	�%� �J����� �4"�
��� ����& ��,$�� ���� �	���� �� ��� �J����. ��#�$�� ��%�� ���": 

  

,$�� ���� ��<"��
�� Q� 4�" ���"�� "��I#��  �J�	
��. ��#�$�� ��%�� &��: 

  

4
 ��� ��,$�� ��������9
�� . ��#�$�� ��%�� '��(: 

 

 

���,$�� ��� J�����9� �5��
� "��� �<3I ����� �<3I�5$"� .  �)* +�&�: 
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 ��	������������ 

 

 

 ����
� ����
� 5�� "�"	�
 ����0"
� R0���
�2005������� 
� �!�"#� �$  

 

 

 ,���-�.��������� �������  : 

"��� R0���       ������� 
� "�#� ���� �B� 5��
� )  �"$� �� <"�#� ���� �� (     ���� �)"� ���% ��
��)9   4�� 2005 @��� 
 �.�� �% 4��&��K�� ��$"�
�34.0% ���	� �66.0 % 4
 "�V� ��4	�������� 
� �!�"#� �9�� �)"� . 

 

�����)�� ������: 

  "��+�     �� R0��+�
� 42.4 %   ��"��3
� ������
�       ��� �="�%#� <"��3 @��� ���� 18.6 %  �"��3
� W*� ��  ���� �
    <"��3 @�+���6�%�(#�     �� R0���
� ����� 30.0 %        ����
� �&
�'�
� >".� ���� ����
� ��"��3
� ���$  ��� ����
� 

       �� ��!�� �"�,�� ���(
� 3+��"�
��3.1 %      <"��3 @��� ���� ��"��3
� ������#�     �����'
� ���B�
 N6��� ���	�
� 
 ����	�
 ��"��3 �� �����
� "0�'�
����(
��6����#��   . 

 

 @��+9��  W*+�       �.�� :� ��	���
� =� ���+�
� 34.8 % �� �$ ����".
� � !
� ���� �$ "�#� ���.�� ����
� 
18.7 %       ���	� ���".
� � !
� ��� �+$24.8 %     ��� ����".
� � !
� =��& �$�$ A��#� ����
� ���� �	$ <3I ���% 

 �.�� :�46.2 % �)" *� ��� ���% "�#� ������� 4�� �)9 ���� 2005 . 

 

���(� �.�����#�$�� ��%�� �/ �,����� ������ �������  : 

�"���  �� A
1 5��
� R0���32.7 % ��
� "�#� ���* �  �,$�� �(	� ���� ���".
� � !
� �$ ���� ����� �)"
 �� ��� "��I#�� ��"������ 28.5% � �,$�� �(	� ���� "�#� W*� �� �� R0���
� "���� �J���11.3 % ��"�#� 

���9
� �,$�� �(	� ���� ���� ����� �)" �* � ��
�. 

   

���(� �.����)* +�&� �/ �,����� ������ �������  : 

�"�,�     �� 5��
� R0��� 43.2 %      �)" �* � ��
� "�#� �������         <3I �,$�� �(	� ���� <3I ���% �$ ���� 
�12.8 %��� ����� �� ��� �<3I ���� �(	� ���� �23.3 % "�#� W*� ������5��
� "�� �,$�� �(	�  . 

 

���������� �.0 ���0-���� �����  ������ : 

����      ����� �� �� R0���
� 46.6 %    ������� 
� "�#� ����
�         4�'
� �	�
� �)$� ���9��� ���� ����� �)" �* � 
     ����
� A
1 ��+(��
�
��"�3 ���$ ���        ����� �� ���� <"&B���
� ��"���
� 4��9��� 31.7%   ���9���� �19.4 % ��

 "�#�<* ��
��(�9
� ��"���
� ����
� �����
� �)"�
  .   

 

����& 1�2�-������ ������� ����� : 

���� R0���      ����� �� �� 5��
� 60.6 %        � ���% ���� ����� �)" �* � ��
� "�#� ��  4�,�����)"   ���� <"���� 
      ����� �� ��� ��(+9�2.9 %       �K��� A�� ������ "�#� W*� ������       "�#� ���� ����� ����)" 4�,��
 " �� 

         ���'�& ������ M"9� 2"� ���9�+�1 �+�
���"�9         ��"�I �� J"��� �� ����� "�I �� ����� ����D� �� �% 
 �.��36.5 .% 
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����������� �.0 : 

��"��          ������� 
� <"�#� 2� �1 ����� �� A
1 5��
� R0��� �)9     X�� ����
� ��"
� 44.6 ��"K��    ��� :� ������"�� 
          ���".
� � !
� �$ ������� 
� "�E
 2�+ �C� �+����44.5 "K��     <3I ���% �$� 47.5 �"K��  ���   �&�# ����
�� 

   "�E
 2� �C�������� 
� �$  "�3�
� ����
� � $   
 ��� �	��	 �   4�'�
� =�"�
��  �$ <"�#� 2� �1 �( �� "��#� =�(�
� 
    ?%��� ��"+
�13.2    ����� ���"K�� ��	 �     ?%��� �K�(�C�� �	�
� 9.8         A�� 2� �C� ���% �� A
1 R0���
� "���� ���"K�� 

2���
� X�� 5.3 ��!��"
�� ����$"�
� ��	 �
� �.�� �� �$ �"K�� 5.0"K��  . 

 

��������)��� ��!��� �/ ��#���� : 

 ��+��       �� 5��
� R0��� 0.9 %              ����
� �$ <��� ���
 ���%� �% ���� ����� �)" * � ��
� "�#� ���"�3�
� :� 
�.�� ����
� 1.3 % ���	� ���".
� � !
� �$0.4 % �<3I ���% �$ �	$�$ �� �� 99.1 % "�#� W*� ��4
 �
� 4�	� 


� �$ <��� ���
"�3�
� ����. 

 

'�#�
���� ����� �.�# ��3� 1��� 1�4  : 

       �� A
1 R0��+�
� "��+�49.2 %           4�� ���� ����� �)"� 4	� 4
 ��
� ������� 
� "�#� ��2005   ��!�#� =��� �
        ��� ����� ���'� ��
� ��
��
�� ����(+�%K�18.4 %"�"! ��&� 4�� =��� ���� �)" * �� 4
 "�#� W*� �� ��
 <

 �.�� �% ����0�"�C� 3&��
�� 2)IC� =��� ���� �)" * �� 4
 ��
� "�#� ���� ��� �"�#� W*�
 ����
��17.1 .% 
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 ����1 : ��	
�� ������ ��
��	���� ������ �� �	�� �	�� ����� �����	 �����  ��!�� "�!�
���2005 

Table 1: Percentage Distribution of the Households by Conducting Domestic Tourism Trips in the Palestinian Territory 
 and Region, 2005 

 

Region ������� 

Conducting Trips �	�
��  

Gaza Strip 

���� ���	
�� ����  

South of West Bank  

������	
�� ����  

 Middle of  West Bank 

�������	
�� ����  

North of  West Bank  

������������  

West Bank  

����������������  

Palestinian Territory 

���� ����� 

Conducted  46.2 24.8 18.7 34.8 27.7 34.0  ����� ���	 ��� 

Not Conducted  53.8 75.2 81.3 65.2 72.3 66.0 ����� ���	 ��� ��  

Total  100 100 100 100 100 100  ������� 

  

 ����2 :�	�� ��	
�� ��������
��	���� ������ ��  ���� ���#����� �����	 ������  �$
� �!��� �	� ����� ���� ��� "�!�
���� 2005 

Table 2: Percentage Distribution of the Households that Conducted Domestic Tourism Trips in the Palestinian Territory by 
 the Way of Organization and Region, 2005 

 

Region ������� 

Way of Organization �	�
��  

Gaza Strip 

���� ���	
�� ����  

South of West Bank  

������	
�� ����  

Middle of  West Bank 

�������	
�� ����  

North of  West Bank  

������������  

West Bank  

����������������  

Palestinian Territory 

�����������  �!��  

Tourist Agency 0.4 0.4 0.0 8.9 5.1 2.9 �������	 ���� ��  

Himself  87.5 17.2 55.6 40.4 37.1 60.6 ���� � !� 

Others 12.1 82.4 44.4 50.7 57.8 36.5 �"�	�#	!�  

Total 100 100 100 100 100 100 ������� 
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 ����3 : ��	
�� ������ ��
��	���� ������ �� �	�� �	�� ������� �����	�� ������ ��% &��
'� ���# "�!�
���2005) ��� ���!���)����� �*��( 

Table 3: Percentage Distribution of the Households by Value of Expenditure During the Domestic Tourism Trip 
 in the Palestinian Territory and Region, 2005 (in US$) 

 

Region ������� 

Value  �	�
��  

Gaza Strip 

���� ���	
�� ����  

South of West Bank  

������	
�� ����  

Middle of  West Bank 

�������	
�� ����  

North of  West Bank  

������������  

West Bank  

����������������  

Palestinian Territory 

 ������ 

0 – 10  35.3 26.0 3.3 15.0 15.7 24.8 0 – 10  

11 – 20 24.4 31.0 9.7 36.6 30.2 27.6 11 – 20  

21 – 30 20.1 20.0 10.4 19.4 17.9 18.9 21 % 30 

31 – 40  5.5 7.5 8.3 8.3 8.1 6.9 31 – 40  

41 And Above 14.7 15.5 68.3 20.7 28.1 21.8 41&�'()   

Total 100 100 100 100 100 100  ������� 

Average  47.5 27.9 73.2 34.7 44.5 44.6  ������� 

 

 

 ����4 : ��������  �����  !�  � ���� �	�� ��	
��
��	���� ������ �� ����� �����	 �	� ��	�� "�!�
���� 2005 

Table 4: Percentage Distribution of the Households that did not Conduct Domestic Tourism Trips in the Palestinian Territory by 
 Reason and Region, 2005 

 

Region ������� 

Reason �	�
��  

Gaza Strip 

���� ���	
�� ����  

South of West 
Bank  

������	
�� ����  

Middle of  West 
Bank  

�������	
�� ����  

North of  West 
Bank  

������������  

West Bank  

����������������  

Palestinian 
Territory 

 "���� 

Not Enough Time  10.2 7.8 4.5 5.1 5.7 7.0 �)���� �*��� 	)�� �+' 

Economic  & Financial Reason 49.2 61.7 41.6 45.6 49.2 49.2  ����� ��+� �*�  ������ 

Not Necessity  30.7 19.6 10.3 11.4 13.6 18.4 �+' +��� �,� -	�	�  

Israeli Measurements  0.1 8.3 37.0 25.5 23.7 17.1 ��.�	�/ ����0� �0����1�	  

Not Available Places  2.7 1.3 3.1 1.5 1.9 2.1 ������ 2���� 	)�� �+' 

Other Reasons  7.1 1.3 3.5 10.9 5.9 6.2  �����	!�#  

Total 100 100 100 100 100 100  ������� 
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 New Web Site: 

- All of PCBS publications are available online in electronic format on PCBS web site 
http://www.pcbs.gov.ps 

- For additional, data requests online form is available on PCBS wab site and users can 
track the status of their request and download the data once made available. 

 

 

- For more detail information about the report, it will available online in electronic 

format on PCBS web site http://www.pcbs.gov.ps 
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Introduction 
 

Palestinian Central Bureau of Statistics (PCBS) conducted the Domestic Tourism          
Survey, which aims at producing a comprehensive data base on all tourism activities in 
Palestine.  The ultimate goal is to compile and maintain data on domestic tourism activity.  
In this exercise PCBS hopes eventually to be able to produce statistics regularly on the 
basic indicators recommended and adopted by the World Tourism Organization (WTO) 
and the European Union (EU).  In the meantime, this initiative in the present format aims to 
fill the existing gaps on the basic statistics of the domestic tourism, which might help to 
provide data necessary for policy making to promote this important sector in Palestine. 

 

This survey reflects the data for the year 2005, and it may provide us main data about the 
domestic tourism expenditure which is related to the overnight-stay tourists.  
 

Objectives of the Survey: 

  The survey provided data on:  

• Conducting domestic tourism trips  

• The length of stay of the trips. 

• Destination of tourism trips 

• Means of transportations during the trip 

• Organizing the trip  

• Expenditure during the trip 
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Concepts and Definitions 
 

The following concepts and their definitions are based on international recommendations in 
the fields of tourism and economic statistics, while taking into account the particular aspects 
of the Palestinian Territory: 

 
Domestic tourism: This is defined as comprising the activities of residents of a 

given area traveling only within that area, but outside their 
usual environment. 

  

Tourism Trip: The activities of person(s) traveling to and staying in places 
outside their usual environment. 

  

Purpose of Visit: 

 

The purpose in the absence of which the trip would not have 
taken place.  For many purposes, the secondary purposes is 
also important and worth including in a survey, for example 
leisure and business, combined visiting friends and relatives 
and recreation 

  

Duration of Visit: The number of hours for same-day visits, and nights for 
staying visits 

  

Means of Passenger 

Transport: 
 

Refers to the means used by a visitor to travel from his/her 
place of residence to the places visited outside his/her usual 
environment. 

  

Tourism Expenditure:  
 

The total consumption expenditure made by a visitor or on 
behalf of a visitor  for and during his/her trip and stay at 
destination 

  

Tourism Agency: 

 

Establishment engaged in doing business for tourist travel 
services and related activities (e.g. transport accommodation 
catering, entertainment, sightseeing) and sell them through 
travel agencies or directly to final consumers as a single 
product (called a package tour). 

  

Tourism Guide  A person who guide the tourists to the tourism seats and 
region, and he has an ability to speak many languages. 

  

North of West Bank: Jenin, Tulkarm, Nablus, Qalqiliya, Salfit governorates, and  
Tubas district. 

  

Middle of West Bank: Ramallah and Al-Bereh, Jericho and Al-Aghwar, and 
Jerusalem governorates 

  

South of West Bank: Bethlehem and Hebron governorates 
  

Gaza Strip : North Gaza, Gaza, Deir El-Balah, Khan Yunis and Rafah 
governorates 
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Main Findings 
 

 

The main results of the Domestic Tourism Survey for the Palestinian households during the 
year 2005 
 

Conducting Domestic Tourism Trips: 

The results of the survey indicate that 34.0% of the Palestinian households conducted 
domestic visits inside the Palestinian Territory during the year 2005, while 66.0% did not. 
The households that conducted trips are distributed by region as follows: 34.8% from North 
of the West Bank, and 18.7% from Middle of the West Bank, and 24.8% in the South of the 
West Bank while in the Gaza Strip 46.2% conducted trips. 
 

Domestic Visits: 

The results indicate that 42.4% of domestic travels were to visit relatives, 18.6% to visit 
friends and 30.0% for medical treatments in Palestinian hospitals or medical centers; the 
results also indicate 3.1% of local travel by Palestinians is for praying and religious 
ceremonies.   
 
Destination of Trips in the West Bank:  

The results indicate that the main destination governorate was Jericho in the West Bank    
32.7% of the domestic travelers visited Jericho, whereas 28.5% of the households traveled to 
Nablus governorate, and 11.3% of the households traveled to Hebron governorate.   
 
Destination of Trips in Gaza Strip:  

For Gaza Strip 43.2% of all traveled households visited Gaza governorate in 2005. The 
percentage of households that traveled to the Deir-Albalah governorate was 23.3%, to Khan- 
Younis governorate was 17.4%.  
 
Means of Transportations: 

The results show that 46.6% of the households used public road transport to reach their 
destinations, 31.7% used rented cars and 19.4% used their own cars.  
 
Organizing the Trip   

The results indicate that of the domestic trips conducted by the households 60.6% were 
organized by themselves, 2.9% of the trips were organized by tourist agencies, and 36.5% 
of the trips involved other ways of organizing. 
 
Expenditure During the Trip: 

The average expenditure for domestic tourism by the Palestinian household was US$44.6 
while expenditure by households of the West Bank was 44.5 US$ compared to 47.5 US$ 
for households of Gaza Strip. 
 
The distribution of expenditure according to the mode of the household’s consumption during 
the trip showed that the consumption of food and drink was 13.2 US$, 9.8 US$ was consumed 
on transportation and telecommunications, while the cost on shopping was 5.3 US$, and         
5.0 US$ as spent on sport, culture and welfare activities.  
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Length of stay in the Visited Places:  

The results of the survey indicate that 0.9% from traveled households stay at least one night 
in visited places. This percentage is distributed between the West Bank and Gaza Strip, as 
1.3% and 0.4% respectively.  99.1% from the households did not remain overnight in their 
visit places.  
 

The Reasons of not Conducting  Domestic Tourism Trips During 2005: 

The results show that 64.0% of the Palestinian households did not conduct any trip during  
year 2005. For 49.2% the reason for not conducting any trip is the bad economic situation in 
the Palestinian Territory, and for 18.4%  there was no necessity to make a domestic trip.  
 


