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PCBS: Tourism Activities Survey, 2010 ا     PCBS: مسح الأنشطة السياحية، 2010

إجمالي القيمة الاستهلاك الوسيطالإنتاجتعويضات العاملينعدد العاملينعدد المؤسسات

المضافة
No. of Ent.No. of  

Employed 
Persons 

Compensation 
of Employees

OutputIntermediate 
Consumption

Gross Value 
Added

Manufacture of wooden antiques          4,448.9          1,973.2            6,422.1           2,015.9            600                   196صناعة  التحف الخشبية16292

بيع الهدايا التذكارية ومنتجات الحرف اليدوية  47736

بالتجزئة

1,325                3,470         15,089.4         59,302.3          16,852.8        42,449.5       Retail sale of souvenirs, craftwork and religious 
articles

Short term accommodation activities        58,747.5        17,650.0          76,397.5         20,821.1         1,974                     82أنشطة الإقامة قصيرة المدى55101

Restaurants     109,987.9        83,267.4        193,255.2         16,582.4         8,049                2,869أنشطه المطاعم56101

49221

.+
-Passenger road transport by scheduled long       10,010.4          2,520.7          12,531.3           1,975.7            325                     66نقل الركاب المنتظم بالباصات لمسافات طويلة

distance bus services

 Renting and operational leasing of passenger carsتأجير سيارات الركوب بدون سائق77101
(without drivers)

Travel agency activities       18,910.7          7,031.2          25,941.9           5,185.4            511                   131أنشطة وكالات السفر79110

Provision of visitor assistance services         2,099.7             956.9            3,056.6              403.7            233                     66 تقديم خدمات مساعدة للزوار+.79902

Haj and omra operator activitiesانشطة تنظيم رحلات الحج والعمرة79122

Total     246,654.6      130,252.2        376,906.9         62,073.6       15,162                4,735المجموع

تصنيف النشاط
(القيمة بالألف دولار أمريكي)

جدول 1: عدد المؤسسات والعاملين وأهم المؤشرات الاقتصادية الرئيسية للمؤسسات السياحية في الأراضي الفلسطينية حسب النشاط السياحي، 2010

Table 1: Number of Enterprises, Employed Persons and Main Economic Indicators for the Tourism Enterprises in the Palestinian Territory by Tourism Activity,  2010
 

Tourism Activityالنشاط السياحي

    (Value in 1000 US $ )

 ISIC
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PCBS: Tourism Activities Survey, 2010 ا     PCBS: مسح الأنشطة السياحية، 2010

 (Value in 1000 US $ )

أنثىذكرأنثىذكرأنثىذكرأنثىذكر
MaleFemaleMaleFemaleMaleFemaleMaleFemale

Manufacture of wooden antiques 5937242035171,992.723.2صناعة  التحف الخشبية16292

بيع الهدايا التذكارية ومنتجات الحرف اليدوية  47736

بالتجزئة

2,7477237722031,97552012,699.12,390.3Retail sale of souvenirs, craftwork and religious 
articles

Short term accommodation activities 1,6792955161,62828917,518.63,302.5أنشطة الإقامة قصيرة المدى55101

7,9341154,787803,1473516,452.3130.1Restaurantsأنشطه المطاعم56101

-321444027741,957.518.2Passenger road transport by scheduled longنقل الركاب المنتظم بالباصات لمسافات طويلة+.49221
distance bus services

 Renting and operational leasing of passengerتأجير سيارات الركوب بدون سائق77101
cars (without drivers)

36514612372421393,369.61,815.8Travel agency activitiesأنشطة وكالات السفر79110

18845102108635305.598.2Provision of visitor assistance services تقديم خدمات مساعدة للزوار+.79902

Haj and omra operator activitiesانشطة تنظيم رحلات الحج والعمرة79122

13,8271,3356,1213067,7061,02954,295.37,778.3Totalالمجموع

تصنيف النشاط

 ISIC

جدول 2: عدد العاملين والتعويضات في المؤسسات السياحية في الأراضي الفلسطينية حسب الجنس والنشاط السياحي، 2010

Table 2: Number of Employed Persons and Compensation in the Tourism Enterprises in the Palestinian Territory by Sex and Tourism Activity, 2010

النشاط السياحي

العاملون بأجر

Paid Employees

تعويضات العاملين

 Compensation of Paid
Employees

عدد العاملين

No. of  Employed Persons

العاملون بدون اجر

Unpaid  Employment
Tourism Activity

 (القيمة بالألف دولار أمريكي )
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PCBS: Tourism Activities Survey, 2010 ا     PCBS: مسح الأنشطة السياحية، 2010

 (Value in 1000 US $ )
مستلزمات الإنتاج

الكهرباء والماءوقود ومحروقاتمستلزمات سلعية أخرىخامات ومواد أولية

Raw Materials Other
Production Input

Fuel & Oil Electricity
Water&

Manufacture of wooden antiques 1,212.8153.131.6174.4صناعة  التحف الخشبية16292

بيع الهدايا التذكارية ومنتجات الحرف اليدوية  47736

بالتجزئة

2.03,512.32,462.55,971.9Retail sale of souvenirs, craftwork 
and religious articles

Short term accommodation activities 228.08,259.31,677.69,702.5أنشطة الإقامة قصيرة المدى55101

142.058,969.77,774.235,402.0Restaurantsأنشطه المطاعم56101

49221
 0.0247.7981.61,117.8Passenger road transport byنقل الركاب المنتظم بالباصات لمسافات طويلة+.

scheduled long-distance bus services
 Renting and operational leasing ofتأجير سيارات الركوب بدون سائق77101

passenger cars (without drivers)
0.0545.7593.01,083.6Travel agency activitiesأنشطة وكالات السفر79110

 0.0156.127.256.6Provision of visitor assistance تقديم خدمات مساعدة للزوار+.79902
services

Haj and omra operator activitiesانشطة تنظيم رحلات الحج والعمرة79122

1,584.871,843.913,547.753,508.8Totalالمجموع

جدول 3: مستلزمات الإنتاج السلعية المستخدمة في المؤسسات السياحية في الأراضي الفلسطينية حسب النشاط السياحي، 2010

تصنيف النشاط

ISIC

Tourism Activityالنشاط السياحي

Production Input
 ( القيمة بالألف دولار أمريكي)

Table 3: Production Input of Goods in the Tourism Enterprises in the  Palestinian Territory by Tourism Activity, 2010
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 (Value in 1000 US $ )
Products Expenditures

خدمات غير صناعيةخدمات صناعيةإيجارات أبنية ومعدات

 Rent of Building
and Machines

Interviews   Non-Industrial 
Services

Manufacture of wooden antiques                            97.8      104.6             161.6صناعة  التحف الخشبية16292

بيع الهدايا التذآارية ومنتجات الحرف اليدوية  47736
بالتجزئة

3,979.2          1,055.8   3,967.0                      Retail sale of souvenirs, craftwork and 
religious articles

Short term accommodation activities                       2,078.5   1,181.3             470.9أنشطة الإقامة قصيرة المدى55101

Restaurants                      2,199.6   2,162.0          5,878.5أنشطه المطاعم56101

 Passenger road transport by scheduled                         146.8      709.0             310.7نقل الرآاب المنتظم بالباصات لمسافات طويلة+.49221
long-distance bus services

 Renting and operational leasing ofتأجير سيارات الرآوب بدون سائق77101
passenger cars (without drivers)

Travel agency activities                      3,760.8   1,041.3          1,098.1أنشطة وآالات السفر79110

Provision of visitor assistance services                             3.7        15.2               21.7 تقديم خدمات مساعدة للزوار+.79902

Haj and omra operator activitiesانشطة تنظيم رحلات الحج والعمرة79122

Total                    12,254.2   6,269.2        11,920.7المجموع

جدول 4: مصروفات الإنتاج في المؤسسات السياحية في الأراضي الفلسطينية حسب النشاط السياحي، 2010
Table 4: Products Expenditures in the Tourism Enterprises in the Palestinian Territory by Tourism Activity, 2010

تصنيف النشاط

 ISIC

Tourism Activityالنشاط السياحي

مصروفات الإنتاج                       
 ( القيمة بالألف دولار أمريكي)
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PCBS: Tourism Activities Survey, 2010 ا     PCBS: مسح الأنشطة السياحية، 2010

( $ Value in 1000 US)  ( القيمة بالألف دولار أمريكي)

القيمة الدفترية نهايةالاهتلاك السنويتالف ومفقودإضافات وتحسيناتأصول مشتراةالقيمة الدفترية
Opening 

Book Value
Local 

Purchased 
Assets

Capital 
Additions and 
Improvements

 Written off
and  Losses

 Annual  
Depreciation

 Closing Book
Value

5,006.0774.50.00.00.05,780.5Landالأراضي

85,693.6308.60.00.04,082.282,470.0Residential Buildingمباني سكنية

75,597.1596.70.00.03,031.274,285.9Non-Residential Buildingمباني غير سكنية

9,613.83,185.534.385.53,204.69,762.6Machines and Equipmentsآلات ومعدات وأجهزة

3,078.41,241.50.00.01,743.92,578.7Freight Vehiclesمركبات نقل بضائع

17,097.49,325.85,044.90.04,025.117,353.2Passengers Vehiclesمركبات نقل ركاب

11,336.2803.70.0180.62,648.79,320.7Furnitureأثاث

2,421.093.10.00.0211.22,454.2Othersأخرى

209,843.516,329.45,079.2266.118,946.9204,005.8Totalالمجموع

جدول 5: قيمة الأصول الثابتة للمؤسسات السياحية في الأراضي الفلسطينية حسب الصنف، 2010

Table 5: Fixed Assets Value for the Tourism Enterprises in the Palestinian Territory by Type of Asset, 2010

Type of Assetsالصنف
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Destinationجهة السفر

المجموعدول أخرىالولايات المتحدةكندا واسترالياأوروباإفريقياآسيادول عربية

 Arab
Countries

AsiaAfrica European
Countries

 Canada and
Australia

 United States
of America

 Other
Counties

Total

Residents     90,770          19          10,454        2,045     34,570             8,988 6,380      28,314للمقيمين

Non-Residents     12,464     1,027            3,186           589       3,982                796 1,291        1,593غير المقيمين

Total   103,234     1,046          13,640        2,634     38,552             9,784 7,671      29,907المجموع

 Soled Tickets التذاآر المباعة

جدول 6: عدد تذاكـر السـفر المباعة في الأراضي الفلسـطينية حسب جهة السـفر وحالة الإقامـة للمســافر، 2010

Table 6: Number of Travel Tickets Sold in the Palestinian Territory by Travel Destination and Residency, 2010
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مدة الرحلات*عدد الرحلات

المجموعغير مقيمينمقيمين

ResidentsNon- ResidentsTotal

Palestinian 1,4409,0531,992 8857,613الأراضي الفلسطينية
Territory

1,44017,3695,382Israel 1,19615,929إسرائيل

Other 197,932900,489824,495 202,505702,557باقي الدول
Countries

200,812926,911831,869Total 204,586726,099المجموع

* مدة الرحلات تقاس باليوم.

No. of Passengers                    عدد المشاركين
No. of Trips     

جدول 7: عدد الرحلات السياحية المنفذة في الأراضي الفلسطينية حسب جهة الرحلة، 2010
Table 7 : Number of Tourism Trips in the Palestinian Territory by Destination, 2010

Period of Trips*Destination جهة الرحلة

* Period of Trips Measures by Day 
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Introduction 
 

The establishment of a comprehensive and detailed statistical database for any economic 

activity is a prerequisite for planning and policy making.  This applies to tourism activities 

that are of growing interest in modern international economies. 

 

PCBS is pleased to present the findings of the Tourism Activities Report for the Palestinian 

Territory for 2010. The report includes the main results, statistical tables, and the definitions 

of concepts relevant to the subject of the survey. 

 

The Tourism Report covers various topics and provides the basic information required  for the 

compilation of tourism satellite accounts for Palestine. These statistics should fulfill the 

various needs and expectations of users in both private and public sectors. 
 

PCBS hopes that this report will provide national governmental bodies, non-governmental 

organizations, and research institutions in the Palestinian Territory with the statistical data 

needed for planning and developing the tourism sector in Palestine. 
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CFG Core Funding Group 

ISIC-3  International Standard Industrial Classification of All Economic 

Activities, version 3 

SNA93 System of National Accounts 1993 

NIS 

 

New Israeli Shekel 

PCBS Palestinian Central Bureau of Statistics 

PNA Palestinian National Authority 

SDC Swiss Agency Development and Cooperation 

No. of Ent.  Number of Enterprises 

TSA Tourism Satellite Accounts 
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Chapter One 

 

Main Findings 
 

The main findings of the Tourism Activity Report for 2010 in the Palestinian Territory are as 

follows: 

 

1.1 Number of Enterprises 

There were 4,735 tourism enterprises operating in the Palestinian Territory in 2010.  These 

enterprises were distributed as follows: 196 manufacturing wooden antiques;  1,325  involved 

in the retail sale of souvenirs, craftwork and religious items;  2,869 restaurants;  82  involved 

in short-term accommodation activities;  131 in travel agency activities;  66 involved in 

passenger road transport by scheduled long-distance bus services and the rental and 

operational leasing of passenger cars (without drivers);  66 providing visitor assistance 

services and haj and omra (pilgrimage) operator activities.   
 

Percentage Distribution of Enterprises in the Tourism Enterprises in the Palestinian 
Territory by Tourism  Activity, 2010 

 

 
 

1.2 Number of Employed Persons 

There were 15,162 employees in tourism enterprises during 2010, of whom 8.8% were 

female.  Of these employees, 6,427 were unpaid employees and 8,735 were paid employees. 
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Percentage Distribution of Employed Persons in the Tourism Enterprises in the 

Palestinian Territory by Wage Employees and Sex, 2010 

 
 

1.3 Output 

The value of output in the Tourism Enterprises in the Palestinian Territory was US$376.9 

million.  This was distributed by tourism economic activity as follows: US$6.4 million in the 

manufacture of wooden antiques; US$59.3 million in the retail sale of souvenirs, craftwork 

and religious items;  US$193.3 million in restaurants;  US$76.4 million in short-term 

accommodation activities;  US$25.9 million in travel agency activities;  US$12.5 million in 

passenger road transport by scheduled long-distance bus services and rental and operational 

leasing of passenger cars (without drivers);  and US$3.1 million in the provision of visitor 

assistance services and haj and omra operator activities.     

 
Percentage Distribution of Output in the Tourism Enterprises in the Palestinian 

Territory by Tourism  Activity, 2010 

 
 

1.4 Value Added 

The value added in the Tourism Enterprises in the Palestinian Territory was US$246.7 

million, distributed as follows: US$4.5 million in the manufacture of wooden antiques;  

US$42.5 million in the retail sale of souvenirs, craftwork and religious items;  US$110.0 

million in restaurants;  US$58.7 million in short-term accommodation activities;  US$18.9 

million in travel agency activities;  US$10.0 million in passenger road transport by scheduled 

long-distance bus services and rental and operational leasing of passenger cars (without 

drivers);  US$2.1 million in provision of visitor assistance services and haj and omra operator 

activities.    

Paid Males 
50.8% 

Un paid Males 
40.4% 

Paid females 
6.8% 

Un paid females 
2.0% 

Manufacture of 
wooden antiques 

1.7% 

Retail sale of 
souvenirs, craftwork  

15.7% 

Short term 
accommodation 

20.3% 

Restaurants 
51.3% 

Tourism travil and 
renting cars 

3.3% 

Provision of visitor 
assistance services 

and haj & omra  
0.8% 

Travel agency 
6.9% 



PCBS: Tourism Activities Survey, 2010 

 

 

]00[ 

 

Chapter Tow 

 
Methodology and Data Quality 

 

This chapter includes the objectives of the Tourism Activities Report, the coverage and 

sampling and implementation stage, and the accuracy of the data for statistical errors and non-

statistical errors in all of the survey stages that include data collection and data entry. 

 

2.1 Objectives  

The objectives of the Tourism Report are: 

 Statistical quantification of tourism supply and the tourism industry.  

 The survey aimed to provide data on:  
 

1. Number of operating tourism enterprises. 

2. Number of employees in tourism enterprises. 

3. Value of production in tourism activities. 

4. Value added of tourism activities. 

5. Number of enterprises that provide tourism services. 

 

2.2 Questionnaire 

All of the economic surveys series used the same questionnaire, with a few different 

characteristics for each survey. The design of the 2010 questionnaire takes into account the 

major economic variables pertaining to the sector examined and the needs to be met to 

compile the National Accounts for Palestine. 

 

The indicators of tourism activities for 2010 were extracted from the database series of the 

economic surveys for 2010. Activities related to tourism were identified based on the 

classification adopted for economic activities in the classification of Palestinian industrial 

commodities (fifth class).  This was based on the International Industrial Classification of all 

economic activities (ISIC-4) issued by the United Nations. 

 

2.3 Coverage and Sampling 

 

1. Coverage 

The economic survey series was conducted based on the Establishments Census of 2007.  The 

economic survey series cover activities in accordance with ISIC-4, which comprise the 

following main basic tourism activities: 

 Handicrafts and traditional goods factories 

 Souvenir shops  

 Restaurants  

 Hotels and similar establishments  

 Travel and tourism agencies  

 Tour guide offices.  

 

2. Sample Design 

The sample for the economic survey series is a single-stage stratified random-systematic 

sample in which the enterprise constitutes the primary sampling unit (PSU).  Three levels of 

strata were used to draw up an efficient representative sample (i.e., economic activity, size of 
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employment and geographical location). The sample size of tourism activities in 2010 was 

429 enterprises from within 10,476 enterprises of the total sample of the economic survey 

series, taken from the 022,863 enterprises comprising the survey frame.  The sample size of 

tourism activities represents 9.06% of the total number of tourism enterprises in the survey 

frame. 

 

3..Implementation Stage 

This phase includes field work operations, data processing and tabulation:  

 Field work operations: These were initiated after the recruitment and training of qualified 

interviewers responsible for data collection from the field. 

 Data processing and tabulation, including:  

-  Developing a data entry program and training of data entry clerks 

-  Organizing data entry processes 

-  Post-data entry editing 

-  Tabulation. 

 

4.  Data Processing 

To ensure the quality and consistency of data, a series of measures were implemented as 

follows: 

 A data entry program was set up prior to data collection to ensure an appropriate data 

entry program was in place. 

 A set of validation rules were applied to the program to check the consistency of data. 

 The efficiency of the program was checked through pre-testing by entering a few 

questionnaires including incorrect information to check that the incorrect information was 

identified. 

 Well-trained data input personnel were selected and trained for main data entry. 

 Weekly data files were received by project management to check accuracy and 

consistency: correction notes were provided to data entry management where appropriate. 

 

2.4 Accuracy of the Data 

  

1. Statistical Errors 

The findings of the surveys were affected by statistical errors due to the use of sampling for 

the units of the target population. This increases the chance of variances occuring from the 

actual values obtained from comprehensive enumeration. The variance of the key goods in the 

survey was computed and dissemination was carried out on the entire Palestinian Territory for 

reasons related to sample design and computation of the variance of the different indicators. 

Variance Account of Handicrafts and Traditional Goods factories Data in the Palestinian 

Territory Level, 2010 

95% Confidence interval 
CV 

Standard 

Error 

Estimate 
Variable 

Upper Lower Value Unit 

490.77 710.49 39.0 55.78 600.6 person No. of Employed Persons  

1444.94 2586.74 4911 289.86 2015.8 US$ 1000 Compensation of Emp. 

5189.44 7654.70 39.0 625.85 6422.1 US$ 1000 Output 

1606.13 2340.14 39.1 186.34 1973.1 US$ 1000 Intermediate Consumption 

3517.94 5379.94 4931 472.70 4448.9 US$ 1000 Gross Value Added 
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Variance Account of Souvenir shops Data in the Palestinian Territory Level, 2010 

95% Confidence interval 
CV 

Standard 

Error 

Estimate 
Variable 

Upper Lower Value Unit 

5,549.9 3,437.7 0.16 558.38 3469.7 person No. of Employed Persons  

4,748.3 1,638.9 0.20 2987.80 15089.4 US$ 1000 Compensation of Emp. 

134,777.0 19,980.2 0.20 11958.74 59302.3 US$ 1000 Output 

15,908.0 4,260.1 0.29 4805.49 16852.8 US$ 1000 Intermediate Consumption 

122,147.9 12,441.3 0.18 7828.34 42449.5 US$ 1000 Gross Value Added 

Variance Account of Travel and tourism agencies Data in the Palestinian Territory Level, 2010 

95% Confidence interval 
CV 

Standard 

Error 

Estimate 
Variable 

Upper Lower Value Unit 

866.90 622.27 0.08 62.10 744.6 person No. of Employed Persons  

8127.67 3050.38 0.23 1288.96 5589.0 US$ 1000 Compensation of Emp. 

41587.42 16409.55 0.22 6391.83 28998.5 US$ 1000 Output 

15246.88 729.30 0.46 3685.53 7988.1 US$ 1000 Intermediate Consumption 

27888.95 14131.86 0.17 3492.47 21010.4 US$ 1000 Gross Value Added 

 

The table shows the variation of the most distinct variables where it indicates institutions with 

activities that have been drawn from the sample for the rest of the Palestinian Territory.  

These tables do not show a problem in the calculation of variation for the entire Palestinian 

Territory. 

 

2. Non-Statistical Errors 

These types of error could appear in one or in all of the survey stages that include data 

collection and data entry. 

 

Response rate values:  

 Sample size was 429 enterprises in the Palestinian Territory 

 Non-response cases:  129 

 Response rate: 71.3% 

 Non-response rate: 28.7% 

 

Response errors: This type of error is related to respondents, field workers, and data entry 

personnel. To avoid mistakes and reduce their impact, a series of measures was 

implemented to enhance the accuracy of the data through a process of data collection from 

the field and data processing. 

 

 2.5 Comparability 

Published data in this report are comparable with previous reports because the same survey 

tools were used. The data are also comparable internationally since they rely on the 

recommendations system of National Accounts 1993 (SNA93), and  ISIC-3 of economic 

activities. 
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2.6 Data Quality Control 

 A specialized field work team with a background in economics was selected; the team 

was trained theoretically and practically on the survey’s questionnaire. 

 The main field work team was selected based on skills acquired from the training course. 

 Field work visits were made by both field work and project management staff to monitor 

and follow up the data collection process and progress of work. There was an average of 

two visits for each governorate. About 95% of completed questionnaires were reviewed 

and corrected if needed: comments and notes were directed to the team accordingly. 

 Different levels of supervision and monitoring took place according to the following 

hierarchy: 

 Field workers 

 Field worker supervisors  

 Field work coordinator. (Each with supervisory responsibilities)   

 Project management received a daily progress report about completeness and response 

rates. 

 A refresher training course was conducted during the stage of data collection to reiterate 

the main issues of training and answer questions from field workers about issues faced in 

the field. 

 Some institutions were visited by field workers for a second time to confirm the accuracy 

of the data obtained in the first interview. These institutions were selected by 

withdrawing a random five percent of the original survey sample and comparing the data 

with data from the series surveys. 

 Exchange rates: 

        US $ / NIS = 3.7299 

            US $ / JD   = 0.7090 

 

2.7 Notes on Data 

1. Differences in the results of certain indicators are due to approximation. 

2. The economic activities of ISIC-5 related to activities in detail but the confidentiality 

of data was maintained in accordance with the Statistics Law of 2000. 

3. Financial data were collected in NIS, US$ and JD but were converted and published in 

US dollars. 

4. There are some zero values due to the fact that the value was low or unavailable in 

some enterprises of the selected sample. 

5. The services survey covers profit, non-profit enterprises, and output non-profit  

enterprises in the System of National Accounts (SNA 93) equal to the value of 

intermediate consumption, and the value of employee compensation, in addition to the 

value of net taxes and fees on production and value of the depreciation of fixed assets. 

6. There is high variability in the values of trade and industry data with respect to 

tourism activities.  
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Chapter Three 

Concepts and Definitions 
 

This chapter defines the concepts used in the preparation of the survey on which data 

collection and processing were based. These concepts and their definitions are based on 

international recommendations in the fields of tourism activities, economic statistics and 

national accounts, while taking into consideration the particular aspects of the Palestinian 

Territory. 

 

Statistical Unit: 

An economic entity that is capable, in its own right, of owning assets, incurring liabilities, and 

engaging in economic activities and transactions with other entities. 

 

Employed Persons: 

Males and females working in the enterprise, including owners, self-employed, unpaid family 

members, or waged workers who receive their compensations in cash or in kind during a 

specific reference period. However, this term does not include trainees, those on assignments 

outside the enterprises, or on long unpaid leave.  

 

Output: 

This is the value of the final products of goods and services produced by an establishment, 

which is used by other units as self-consumed or for the purposes of self gross fixed capital 

formation. Production includes two categories: Final products and the so-called under 

operating products. Production can be classified as follows: market outputs, outputs of private 

account, and other non-market outputs. 

 

Intermediate Consumption: 

The value of the goods and services consumed as inputs and used or transformed during the 

production process. It is measured during a specific period in time in a way similar to 

measuring production. Intermediate consumption is estimated by purchase price, which is 

defined as the producers’ price plus transportation and wholesale and retail trade margins. The 

value of gross intermediate consumption with respect to the total economy is the same 

whether calculated by purchase or producers’ price. However, on a detailed level, the two 

evaluations vary. 

   

Value Added: 

Value added is a central concept of production and refers to the generated value of any unit 

that carries out any productive activity. Gross value added is defined as the value of gross 

production less the value of intermediate consumption. 

 

Compensation of Employees: 

Compensation of employees is the total remuneration, in cash or in kind, including social 

security contributions, payable by an enterprise to an employee in return for work done by the 

latter. 

 

Taxes on Product: 

These are taxes that are compulsory cash or in kind payments payable by producers to the 

general government. They consist of taxes on products payable on goods and services for 
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production, sale, or exchange and other taxes payable on production by resident producers as 

a result of carrying out the production process. 

 

Assets: 

These are tangible or intangible (computer software, artistic, original) and are an output of the 

production process. They are used frequently or continuously in other production processes 

for longer than a one-year period. 

 

Depreciation: 

This is the value of the assets which can be reproduced and depreciated during the year: 

depreciation is calculated on the current substitutive value. 

 

Main Economic Activity: 

This is the main work of the enterprise based on the (ISIC, rev4) and that contribute to the 

large proportion of the value added, whenever more than one activity exists in the enterprise. 

 

Restaurant: 

It is defined as an establishment which provide food and drink services. 

 

The Hotel (short term accommodation Activites):  

It is defined as an accommodation establishment providing overnight lodging for the visitors 

in a room or unit. It should hold a number of persons exceeding that of an average single 

family. The establishment must be under one management, and provides different facilities 

and services to visitors..   

 

Tourism and Travel Agency: 

Establishment engaged in tourist travel services and related activities and sold through travel 

agencies or directly to final consumers. 

 

Provision of Visitor Assistance Services (Tour Guide Office): 

Responsible for the leading, organization and management of tourist trips and the 

implementation of tour programs for tourists, escorting them from their arrival until their 

departure. 

 

Handicrafts and Traditional Goods Factories: 

Defined as an industrial enterprise that produces goods related to national heritage to meet the 

demands of tourists, in particular, items such as wood carvings, ceramics, embroidery, and 

glasswares. 

 

Souvenir Shops: 

Defined as a commercial enterprise whose principal activity is selling antiques, gifts and 

tourist souvenirs from the enterprises that manufacture tourism products. 
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Compensations of Employees: 

Compensation of employees is the total remuneration, in cash or in kind, including social 

security contributions, payable by an enterprise to an employee in return for work done by the 

latter. 

 

Production: 

Production refers to the value of goods and services produced in a certain period as a result of 

a main or secondary productive activity. This includes fixed assets produced for the own use 

of the establishment. Henceforth, production = Value of production from main activity + 

Value of production from secondary activity + Value of own capital formation of 

establishment. Production was estimated according to the market value. It represents the 

producer price plus value added tax on produced goods and services.  

 

Intermediate Consumption: 

It refers to the value of production inputs, i.e. inputs used in the production of goods and 

services. Henceforth, intermediate consumption = value of raw material + other production 

expenses. 

 

Value Added: 

 It refers to production minus intermediate consumption. 

  

Assets: 

It is tangible or intangible (computer software, artistic original) that comes as an output of the 

production process .It is used frequently or continuously in other production process for more 

than one year period. 

 

Depreciation: 

It is the value of the assets which can be reproduced and depreciated during the year, 

depreciation is calculated on the current substitutive value. 

 

Main Economic Activity: 

Is the main work of the enterprise based on the  (ISIC, rev3) and that contribute by the large 

proportion of the value added, whenever more than one activity exist in the enterprise. 

 

Tourism Trip: 

Traveling to and staying in places outside their usual environment for not more than one 

consecutive year for leisure, business and other purposes. 




